FIDELIS OKORO SELECTED WORK & COMPLETE EVIDENCE

FIDELIS
OKORO

Digital Marketing & SEO Specialist

Search. Strategy. Measurable growth.

SEO / Paid media / Analytics / Content / Digital operations

COMPLETED AFRIGENETRY LINK ENGAGEMENT + COMPLETE PRIOR WORK
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PORTFOLIO GUIDE

A clear view of the work.

A comprehensive portfolio of practical marketing work, supported by platform screenshots,
planning systems and original project evidence.

01 / Professional overview

Background, contribution and the scope of the completed AfriGenetry Link engagement.

02 / AfriGenetry Link evidence collection

127 submitted screenshots, organized by discipline and annotated individually.

03 / Complete original portfolio

All 51 original pages retained, including other clients, credentials and feedback.

Use the PDF bookmarks to move between disciplines and individual evidence pages.
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PROFESSIONAL OVERVIEW

Strategy connected to execution.

| help organizations improve how they are found, how they
communicate and how they turn audience interest into
meaningful action. My work spans SEO, paid advertising,
content, email, social media, website management and
performance reporting.

| combine research and planning with hands-on
Implementation: building campaigns, publishing content,
maintaining websites and reviewing the data that informs the
next decision.
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Search & website visibility

Campaign acquisition

Content & communications

Measurement & reporting

Project coordination



AFRIGENETRY LINK / COMPLETED ENGAGEMENT

AfriGenetry Link

Digital marketing, communications & operations

My work supported the organization’s heritage, health and community mission across
search, paid media, social channels, newsletters, website publishing and event

communications.

Keyword research, content Google Ads, Meta, Eventbrite, GA4, Search Console, channel
calendars, campaign materials Mailchimp, Wix, social analytics, website reports and
and task coordination. publishing and live production. campaign monitoring.

The collection includes earlier African Ancestry Link (AAL) branding and later AfriGenetry Link (AGL) branding. Original labels remain
visible in the evidence.

PROFESSIONAL MARKETING PORTFOLIO / OCTOBER 2026



READING THE EVIDENCE

Context makes the evidence useful.

Reporting snapshots

Metrics belong to the dates, filters and definitions shown in each screenshot. Different windows are presented separately.

Baseline and diagnostic work

Before views, audits and issue reports document the starting point or a review. They do not by themselves demonstrate a
resolved issue or growth.

Campaign and event measurement

Clicks, views, events, registrations and attendance are distinct measures. Account cost and conversion totals should be read
within the platform context.

Complete record

Every submitted image is included. Related or repeated views remain as separate records, alongside the complete original
portfolio.
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FIDELIS OKORO AFRIGENETRY LINK / DIGITAL MARKETING

Ol

SEO & search visibility

Search research, technical diagnostics, on-page settings and the evolving visibility
of the website.
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Technical SEO audit

SEMRUSH

ﬁ Projects
P
@ SEO

SEQ Dashboard

COMPETITIVE RESEARCH
Domain Overview
Traffic Analytics
Organic Research
Keyword Gap
Backlink Gap

KEYWORD RESEARCH
Keyword Overview
Keyword Magic Tool
Keyword Strategy Builder
Position Tracking

Organic Traffic Insights

LINK BUILDING
Backlink Analytics
Backlink Audit
Link Building Tool

Bulk Analysis

ON PAGE & TECH SEO
L Site Andit

AAL SEO site audit.png

Features

Resources w

Pricing

Projects

africanancestrylink.org

Company v

App Center (s

Site Audit

Site Audit: africanancestrylink.org v

africanancestrylink.org

Overview Issues Crawled Pages Statistics Compare Crawls

Site Health

Updated: Sat, Mar 29, 2025

78%

no changes

@ Your site
¥ Top-10% websites v

Crawled Pages

100 no changes
@ Healthy 7
® Broken 0

Have issues 70

@ Redirects 2

- . ' ~a

4

78%
92%
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Errors
31~
38 e—

0

Thematic Reports

Crawlability

O 88%

View details

Site Performance

O 96%

[] Mobile

Enterprise 4

C' Rerun campaign SRR CIgS (G

JS rendering: Disabled

Warnings
187 +1
. 187
0
HTTPS
O 99%

View details

Internal Linking

O 95%

Progress JS Impact

Pages crawled: /\ 100/100

International SEQ

International SEQ is not

implemented on this site.

Markup

O 98%

B[ Help center [A Send feedback

X, PDF | &, Export | | 8+ Share |8}
%, Copilot* @
Notices
45 no changes
45 e .
0

Core Web Vitals

0%

View details

Semrush site-health
diagnostics provide a
structured view of errors,
warnings and technical
priorities.
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Website performance baseline

HubSppt km)
WEBSITE GRADER >

The Website Grader report
records an earlier diagnostic
75 J

- - g baseline across performance,
africanancestrylink.org Thls SITe Is g°°d SEO, mOblle and SeCUI"Ity

Now let's take your site from good to great! See your scorecard below and take action now
PERFORMANCE by creating a high-speed website with HubSpot CMS Free,

Create a high-speed website

012 /127 submitted screenshots
MOBILE

SECURITY

[OMATE NOW

WERE BRINGING FREE DNA TESTING CLOSER TOHOME 7 .| [N K
Is your website slowing you Lamie

ot AAL PILOT PROGRAM STARTING |

Create and manage beautiful website pages that IN 03' AND Q4
get traffic and convert leads with HubSpot CMS

GHANA, AND
Free.

To help Africans bridge the gap between diaspora and the continent,
discover their roots, connect with lost heritage, discover genetic
Get the Free CMS

health insight and strengthen cultural ties.
No credit card needed

AAL Website Grader (BEFORE).png
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Canonical indexing review

[9)] ’

.
Q

‘ Google Search Console

https://www.africananc... =

Overview
Insights
Performance

URL inspection

~ Indexing

D
®
::
N

Pages
Videos
Sitemaps

Removals

~ Shopping

{J Merchant opportunities

» Security & Manual Actions

oo

b —

Google Search Console (Canonical Tag) AAL.png

Links

Q, Inspect any URL in "https://www.africanancestrylink.org/"
Page indexing > Alternate page with proper canonical tag
() Due to internal issues, this report has not been updated to reflect recent data.
All known pages ~

o Alternate page with proper canonical tag

These pages aren't indexed or served on Google

LEARN MORE

First detected: 12/23/25

Affected pages

2
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Last updat:

Done fixing? RYARDINEHAVS

Search Console identifies
alternate pages with proper
canonical tags. This
documents an indexing
classification for review.

095 / 127 submitted screenshots



FIDELIS OKORO AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Mobile Core Web Vitals status

WORK DEMONSTRATED

= ‘ Google Search Console Q Inspect any URL in "https://www.africanancestrylink.org/" @ & 9 it G
The mobile report highlights
Core Web Vitals > Mobile ¥ EXPORT - .
URLs requiring improvement
in the displayed reporting
[v] Poor .
0 window.
No issues ®
" EVIDENCE RECORD

24

098/ 127 submitted screenshots

16

9/18/25 9/29/25 10/10/25 10/21/25 11/1/25 11/12/25 11/23/25 12/4/25

Q View data about good URLs >

Google Search Console Mobile Insights AAL 2.png
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Core Web Vitals trend review

— ‘ Goog|e Search Console Q Inspect any URL in "https://www.africanancestrylink.org/"

Core Web Vitals
Mobile OPEN REPORT »

= 0 poor URLs == 21 URLs need improvement = (0 good URLs

24

. 0

9/18/25 9/29/25 10/10/25 10/21/25 11/1/25 11/12/25 11/23/25 12/4/25

o
[ ]

Desktop OPEN REPORT >

= 0 poor URLs == 0 URLs need improvement = 21 good URLs

24

L T ] |

Google Search Console Mobile Insights AAL.png

PROFESSIONAL MARKETING PORTFOLIO / OCTOBER 2026

Mobile and desktop trends
provide context for
prioritizing page-experience
work.
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Keyword demand research

SEMRUSH african ancestry : Upgrade Pricing Enterprise More v S
o~
A SEO < Home > SEO Keyword Overview € Keyword Research course [ User manual [ Send feedback KeyWO rd Ove I’V | eW d ata
SEO Dashboard Keyword Overview: african ancestry

© & anetiive Homsarch B= United States v O Desktop v Jun 19,2025 v  USD SUppo rts research into search

1l Domain Overview Overview Bulk Analysis dema ﬂd, COmpetItIOn d nd
Organic Research O | .

@ _ - | ancestry-related topics.
Keyword Gap Al-powered | 4 Enter domain for personalized data | | () Select location @ Update metrics | 1, Exportto PDF

i Backlink Gap

:v+ Keyword Research Volume Global Volume Intent CPC

Keyword Overview 5.4K = 8.7K Bovigerondl $1'86
Q ' :

Keyword Magic Tool = uUs I 5.4K 104 / 127 submitted screenshots
@ Keyword Strategy Keyword Difficulty B ZA | 260 Competitive Density

Builder _ Trend

55% EBR | 210 0.54

E Position Tracking Difficult 2 UK | 140

Qigaie Tatic Inslghts You will need to have 6 referring domains = AE | S0 PLA Ads
:3 and optimized content to compete here. =AM | 50

Link Building = 7

Other N 2.6K

Backlink Analytics
Backlink Audit
Link Building Tool
Bulk Analysis

This keyword could be your
next growth driver.

Go beyond basic volume and discover advanced
metrics with Semrush Pro.

On Page & Tech SEO

Site Audit
On Page SEO Checker

k Wt PR Rt AR e

Keyword Research 2.png
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

DNA health keyword ideas

Kevword ideas fOI" "dna health" Keyword ideas he|p connect
The first 20 keywords out of 275 educational content to the
language people use when

Phrase match / Questions

searching.
Keyword KD Volume J ' Updated

dna health testing >1000 3 March

105/ 127 submitted screenshots

dna health >100 25 February

dna health test >100 24 February
dna health bpc 157 >100 24 February

best dna health test

ancestry dna health

dna health analysis

>100 21 February

>100 22 February

>100 25 February

Keyword research.png
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Blog SEO settings

Wlx My Site 4 v Explore ~  Hire a Professional Help v Q. Search for tools, apps, help & more... 0 (J f,‘l v
< Back S e | preven (TP - The Wix SEO settings panel
o . documents page-level search
\ " Content Al Heading3*~ 22~ B I U A & < = = Z=v [Ev = = @& @ -
N SEO Settings X + Conten eacing ¢ (=] Notes o . .
optimization alongside
¢ Assistant  Basics  Advanced  Social share Knowing Your Roots: How Understanding Your Ancestry educational article content.
Al Tools —_—
@ AddfocuskeywordtoHi (posts e and Health Can Transform Your Well-Being.
i
Settings © Add animage or video to this post HIGH | A In today’s world, understanding how your ancestry and health are related is now a
@ crucial factor in maintaining health.
Include visual content to make this post more i
=0 engaging. When indexed, it can bring in more traffic ) . .. L . 107 / 12 7 su bm Itted ScreenShOtS
from image and video results on search engines. Understanding your ancestry is more than a matter of curiosity—it's a key factor in
© disease prevention and personal well-being.
Monetize :
Tips:
® Ol i e Gl GG IR L cChikoy 2k Your genetic heritage holds valuable information that can influence your medical
()~ Add your own unique image or video that describes .. . .
Translate this post {not stock images) decisions, lifestyle choices, and overall wellness.
‘(y- Write alt text for images to help search engines and
) screen readers understand them . . . ) .
. Tracing your roots not only provides a deeper connection to your cultural identity
pps = . . = . = -
but also reveals potential genetic predispositions to certain diseases, informs
© Add focus keyword to at least MEDIUM v proactive healthcare planning, and enhances emotional well-being.
one H2 or H3 (subheading)
@ Add focus keyword to body text MEDIUM ¥ Ancestry and Health: The Role of Genetics in Health|
© Write meta description with focus Low | v ) ) o ) ) )
keyword Genetics plays a fundamental role in determining your health risks, physical traits, ﬂ .
b S e L |I2 d

SEO settings.png
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Page metadata management

Wlx African Ancestry Link ~

o T

88 Apps

Ch Site & Mobile App
Website & SEO
Website
SEO & GEO
Site Speed
Uptime & Security
Mobile App
Logo & Brand

Hopp - Link in Bio
Inbox
Customers & Leads
Marketing
Al Marketing Agent
Analytics

Automations

Settings

¢ Edit Site

Site SEO AAL (portfolio).png
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Explore v

SEO & GEO

Main pages (19)

Select a row to edit each page's basic SEO settings.

(] Pagename

- Wellness Hub
(] DNA OnWheels

Join The DNA Pil
D ot Team

(] GETINVOLVED
(] Search Results
(] GETINVOLVED

(] Events Calender

O Genetic Health |
nsight Initiative

Hire a Professional

SEO Settings

Help +

Page URL (D

Jgenomic-nuc

/dna-mobile-clinic

am-team

Jget-involved

[search

/donation-thank-you
-page

levents

/genetic-health

Settings for Main Pages

Focus keyword (®

=+ AQQ REYWOTQ

+ Add Keyword

+ Add Keyword

+ Add Keyword

+ Add Keyword

volunteer africa

free dna ancestry ...

best genetic healt. ..

Title tag (O

ess Hub | African hg

DNA On Wheels | Afri
can Ancestry Link

Join The DNA Pilot T

eam | African Ances...

GET INVOLVED | Afri
can Ancestry Link

Search Results | Afric
an Ancestry Link

GET INVOLVED | Afri
can Ancestry Link

Events Calender | Afri
can Ancestry Link

Genetic Health Insigh
t Initiative | African ...

or tools, apps, help & more...

Y Filter =

Meta description (0

LESS Than 27 OT TNE Worlas gue” T
ic research includes Africans. D...

EDITED
Reconnect with your roots throug
h African Ancestry Link's Mobil...

EDITED
We're forming local volunteer co
mmittees to help in the Free D...

EDITED
African Ancestry Link reconnects
Africans with their heritage thr...

EDITED
Make a lasting impact with Africa
n Ancestry Link! Partner with u...

EDITED
African Ancestry Link is launchin
g a free DNA pilot programin A...

EDITED
Unlock the power of your DNA wi
th African Ancestry Link’s Gene...

oMo o @ .

Indexable (&)

"

Need Help? ~

4 Al

The page list shows an
operational view of titles,
descriptions and search
settings across the website.
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

HTTPS report

‘ Gooale Search Console Q, Inspect any URL in "https://www.afrigenetrylink.org/" @ & @ e
9 G The Search Console snapshot

$§3 https://iwww.afrigenet... = HTTPS ¥ EXPORT ShOWS 31 H-I_I-PS URLs and
zero non-HTTPS URLs in the

Q, URL inspection

[#] Non-HTTPS URLs [#] HTTPS URLs .
0 31 selected view.

Indexin A

1 Mo critical issues

ID Pages

I videos Pages .
&0 029 /127 submitted screenshots

o8 sitemaps

& Removals 40

Experience A~ 20

(¥) Core Web Vitals 0

716/26 27126 8/7/26 8/18/26 8/29/26 9/9/26 9/20/26 10/1/26
g8 HTTPS

Enhancements ”~
0 View examples of HTTPS pages >

&£ Breadcrumbs

AGL (GSC Https).png
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Breadcrumb validation

= ‘ Google Search Console Q. Inspect any URL in "https://www.afrigenetrylink.org/" @ & @ e G

: The report shows two valid
i‘ﬁi‘ https://www.afrigenet... ~ Breadcrumbs ¥ EXPORT breadcrumb items and zero
) HTTPS

invalid items in the selected
7] Invalid [#] Valid .
View.
Enhancements ~ 0 2

Mo critical issues
€ Breadcrumbs

£ Events terms

030/ 127 submitted screenshots

Security & Manual Actions W

¢ Links

@ Achievements

i3 Settings (1] (1]
716/26 TI2726 8/7/26 8/18/26 8/29/26 9/9/26 9/20/26 10/1/26 10/12/26
[1] Submit feedback

@ About Search Console & View data about valid items >

Privacy Terms

AGL (GSC breadcrumbs).png
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Search performance snapshot

9] ’

7
Q

AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

‘ Google Search Console

https://www.africananc... «

Overview
Insights
Performance

URL inspection

~ Indexing

D
o]

Pages

Videos

Bz Sitemaps

& Removals

~ Experience

() Core Web Vitals

& HTTPS

~ Shopping

-

) Merchant opportunities

Google Search Console AAL.png

Q Inspect any URL in "https://www.africanancestrylink.org/"

Performance

[ 24 hours | 7days

28days | « 3 months

More ~ ] [ Search type: Web ~ ] [+ Add filter ]

() New! Right-click the chart to add a custom annotation to your data. Learn more

(] Total clicks

SiS

Clicks
12

8

: “A‘A‘ AM L ,A "'A‘ /,,,‘-

[] Total impressions

20.8K

1.9%

[] Average CTR

[] Average position

9

¥ EXPORT

Last update: 4 hours ago

Got it

|

7 S -

Daily ~

Impressions
900

AR

9/16/25 9/25/25 10/5/25

NIIEDIES
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DACES

10/14/25 10/24/25

~NlIMTDIES

11/3/25

nEVIrES

11/12/25 11/22/25 12/1/25

CEADMH ADDEADANCE

0
12/10/25

nAava -

Clicks, impressions, CTR and

average position summarize

the selected search reporting
period.

096 / 127 submitted screenshots



AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Search performance trend

‘ Google Search Console Q. Inspect any URL in "https://www.africanancestrylink.org/" ® S 9 H o

A detailed chart supports
review of search visibility and
Overview [24 hours | 7deys | 28days R RRlEl More ~ ] [sBamhtype:wEb -M+ Add filter ] Last update: 4 hours ago the relationship between
iiahts iImpressions and clicks.

% https://www.africananc... ~ Performance ¥ EXPORT

>

o)

() New! Right-click the chart to add a custom annotation to your data. Learn more Got it
Performance

7
Q, URL inspection

(] Total clicks [v] Total impressions [v] Average CTR
~ Indexing 313 . 208K  1.9%

097 / 127 submitted screenshots
|_D Pages

[ Videos

L LN
AN
»-711 \

Bz Sitemaps

& Removals

~ Experience

() Core Web Vitals

@ HTTPS 9/16/25 9/25/25 10/4/25 10/13/25 10/22/25 10/31/25 11/10/25 11/20/25 11/30/25 12/10/25
~ Shopping
. < Merchant opportunities QUERIES PAGES COUNTRIES DEVICES SEARCH APPEARANCE DAYS -

Google Search Console Insights AAL.png
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Query-level analysis

= ‘ Google Search Console Q Inspect any URL in "https://www.africanancestrylink.org/" @ S 9 e o
The query view supports

content planning by showing
[24hours 7 days 28 days v 3months | More ~ ] [ Search type: Web ~ ] [+ Add filter ] Last update: 4 hours ago the Sea rCh terms aSSOCiated
with website visibility.

Performance ¥ EXPORT

(@ New! Right-click the chart to add a custom annotation to your data. Learn more Got it
QUERIES PAGES COUNTRIES DEVICES SEARCH APPEARANCE DAYS a
100 / 127 submitted screenshots
Top queries J Clicks Impressions
african ancestry link 63 129
african ancestry 3 568
cheap african countries to visit 2 383
cheapest african countries to visit 1 313
why does igbo-ora have so many twins 1 72
african traditional clothing 1 55
L affordable african countries to visit 1 53 v,

Google Search Console Queries Insights AAL.png
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Historical search visibility

The supplied chart reports
1.44K clicks and 102K

impressions in its displayed
1.44K . 102K  1.4% period.

[+] Total clicks [v] Total impressions [v] Average CTR

081 / 127 submitted screenshots

2/9/26 2/27/26 3/17/26 4/4/26 4/22/26 5/10/26 5/29/26 6/16/26 7/4/26 7122126

AGL Google Search Console.png
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Later search performance view

= ‘ Google Search Console Q, Inspect any URL in "https://www.afrigenetrylink.org/"

P'ﬁ%‘i‘ https://iwww.afrigenet... ~ Performance

(1 Overview Lmhaurs Tdays | 28days | + 3months | More ~ J [ Search type: Web ~ |[+ Add filter JB
Q Insights

Performance w

JN’
Q, URL inspection

[] Average position

Last update: 8.5 hours agq

Daily + |

Impressions
3K

2K

[+#] Total clicks [+] Total impressions [] Average CTR
0
) 238K 175K  [MIRRZ
ID Pages
Clicks
I vVideos 60
Sitemaps
40
& Removals
20
Experience ”~
() Core Web Vitals 0
7M2/26 723126 8/3/26 8/14/26 8/25/26
&) HTTPS

AGL (GSC performance 2).png
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107826

The supplied view reports
2.38K clicks and 175K
impressions. It remains
separate from the historical
chart because reporting
windows differ.
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Search Console overview

= ‘ GDOQIE Search Console Q, Inspect any URL in "https:/www.afrigenetrylink.org/"

i’gﬂ‘ https://iwww.afrigenet... ~

Overview

Q Insights

Performance b

e
Q_ URL inspection

Indexing ~

ID Pages
I videos
Sitemaps

& Removals

Experience ”~
(#) Core Web Vitals

& HTTPS

AGL (GSC performance).png

Overview

Get insights into your site's Search performance

Performance

= 2 375 total web search clicks

&0
40

20

Explore your insights >

Full report >

7112/26 7/24/26

[a=]
':J'I
!
[=1]

817/26
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8/29/26

910426

9/22/26

10/4/26

The overview provides a
broad check on search
activity before deeper query
and page analysis.
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Search content insights

= ‘ Google Search Console Q Inspect any URL in "https://www.afrigenetrylink.org/" @ & @ 382 G
Search Console Insights

"ﬁ‘ https://iwww.afrigenet... ~ Insights connhects search interest with
R Overview (amzacam = | pages and topics attracting
® Insights H .. atte ntion .
: Clicks Impressions (2
~* Performance v

y iz 7 BRI e
Q, URL inspection

031 /127 submitted screenshots

Indexing "~
Your content @ View more >
I Pages
I videos Top Trending up Trending down Clicks
M8 sSitemaps : ! o ; : : : .
African Prom Qutfits: 10 Traditional Outfits & Their Meanings - AfriGenetry Link -
@ Removals https:/iwww.afrigenetrylink.org/post10-traditional -african-outfits-and-what-they-represent
: 10 African Countries to Visit on a Budget | Affordable Travel in Africa
Experience ~ : : e ; T 26% 116
httpsiwww.afrigenetrylink.org/postivisit-african-countries
(#) Core Web Vitals
AfriGenetry Link | DNA Access for Africans S —

&) HTTPS

https.iwww.afrigenetrylink.org/

AGL (GSC insights).png
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Google Search milestone

O

This milestone records 50

Google Search clicks as
Google Search Impact reported by Google for the
displayed site.

009 / 127 submitted screenshots

AAL.png
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AFRIGENETRY LINK / SEO & SEARCH VISIBILITY

Al visibility overview

WIX African Ancestry Link

o T

Home
Getting Paid
Events
Sales

& Catalog

Blog

Apps

Site & Mobile App

Website & SEO
Website
SEO & GEO
Site Speed
Uptime & Security

Mobile App

Logo & Brand

Hopp - Link in Bio

& Inbox

¢ Edit Site

AAL Al Visibility Overview.png

Explore v Hire a Professional Help ~ Q. Search for tools, apps, h

BEO & GEO Al Visibility Overview

Al Visibility Overview

Explore your site’s visibility and perception across Al platforms. Learn more

[ @ ChatGPT - 0% ] + Gemini - 18%  Perplexity - 0%

Site mentions

See how often your site is mentioned or cited by Al in response to potential user questions.

ChatGPT visibility score ()
0%

All - 22 (® Not mentioned - 22

Where can | find DNA testing services for African heritage in the US?
Z MNon-branded [ 8sources

Does Africanancestrylink offer DNA testing kits for African ancestry in the US?
& Branded £ 1source

[1¢]

Where to get African ancestry DNA testing with health insights in Washington, D.C.?

(5 MNon-branded )} 3sources

Brct mlarcn +a bhanre African harvitama DKMA Lite Anlina?
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4

E?& v 4 Al

.

S Run Test Again

Aug 8 ~

¢ Manage Questions

(*) Not mentioned
(* Not mentioned

(*) Not mentioned

The Wix Al visibility view
documents an assessment of
brand mentions in Al
answers, including questions
where the site was not
mentioned.
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Al crawler traffic

F l
WIX African Ancestry Link v Explore ~  Hire a Professional Help v Q Search for tools, apps, help & more... E9 Q_, v ‘AI
Al bot traffic is monitored
|A|| Reports Al Bot Traffic over Time
Inbox 14
. . separately from human
AU Al Bot Traffic over Time - = P y
' Track how often Al bots crawl your site in response to user queries and for training. View report definitions aud|ence act|v|ty Crawler
Marketing !
© Al Agents ® Unsavedview v = Manage View - Vvisits are not customer visits.
Analytics
6
Highlights B Last 30 days (Dec 1- Today) v Group by day v % Filter = Customize
Real-time
Traffic Bot: OpenAl - user bot, Perplexity - user bot, Claude -t... x Clear
Behavior 001 / 127 submitted screenshots
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Al visibility comparison
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Inbox
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o 2 3 4 5 - How are these questions generated?
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/homepage
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4 Al

The comparison and source
views support review of
brand visibility and cited
domains in Al search.
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Paid media & event acquisition

Campaign setup, assets, targeting, delivery review, registration reporting and
account troubleshooting.
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Google Ads campaign setup

Appearance Help

‘ il @

X .\ Google Ads  New campaign ‘ Q, search for a page or campaign

®

Notifications

781-286-8803 AFRICAN ANCE..
fokoro@africanancestrylink.org

‘ A Limited ad serving - Some of your Google Ads impressions may be limited by the Limited Ads Serving policy.

Dismiss

Learn more [4 Fix it ‘

® Let's start adding ad '/Cj\' Ad strength ® () Images & Headlines
4 Performance Max
assets \\ ,/' Incomplete O Videos o Descriptions
; ' ~
@ Bidding one when you have at least three images. 'C) = [ > ]
Search Display YouTube
©® Campaign settings + Videos
@ Asset generation
O Asset group @ sitelinks @
Add links to your ads to take people to specific A
Name pages on your website. = Q
Brand guidelines
African Diaspora Journey
Assets African American Ancestry journey - Real-life ancestry /
stories
Search themes
DNA & Ancestry Research #4tr,  Delveintothe science of N
Audience signal Uncover your true heritage today. - Explore your African / ??? heritage and wellness
ancestry now. _'_ﬂt
< an Ance Learn more >
O Budget , )
Explore African Heritage
Learn about African traditions. - Connect with your cultural /
O Summary roots.
Trace Your Ancestry
Simple steps to find your roots. - Start tracing your lineage
@ All changes saved mdap;,_ . y 2y s

Google Ads campaign setup.png
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100%

Campaign optimization score @

N

Weekly estimates

Based on your daily budget and bid
settings

Weekly conv, Cost.LConv,
8.4 $100.00
Weekly_cost

$840.00

>

The campaign builder
documents ad creation,
targeting and launch
settings.
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Google Ads ad management
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Google Ads asset development

il c O

.\ Gﬂgg|g Ad,ﬁ ‘ 0\ What are my top performing campaigns? - Refresh Help
- L
fesetstude
S5t stuaio
For you Asset library
Planning '
v All L] Image & Sitelink B Structured snippet Tr Text

App advertising hub

Shared library ~

Add filter

L. Upload + Create new Y

YouTube creator
BETA

partnerships

Assets
Content suitability
Data manager
Support The Great . .
R PP i Explore Your African Origins
Troubleshooting ~ eLonnecuon
Bulk actions "
Text - 30 characters Text - 28 characters
Budgets and bidding W -

AGL (google ads assest studio).png
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M YouTube Video

Q BEILA

Ask Advisor

781-286-8803 AFRIGENETR
fokoro@afrigenetrylinl

[¥5 Animated clip

=0 [

Cards Table

Discover Your African Roots

Text - 27 characigrs

Asset Studio shows
supporting text and visual
assets prepared for campaign
delivery.
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Keyword-level campaign review
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fuclences, keywords. and A eligibility and campaign
content Keywords Negative keywords URL inclusions URL exclusions
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Ad schedule ) ) .
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EE; Dynamic ad targets O e ?rr:éestry test Broad match African Genetics Education, Genetic Health Insight & Eligible -
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P

AGL (google ads keyword).png
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Geographic delivery review

.\ GOOQIE Ads ‘ Q "What are my top performing campaigns?"
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content
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Tools Content O ! Max
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Ad schedule
Billin The Great Reconnection-Performance
] [ ochana Max
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AGL (google ads audience location).png
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Location reporting supports
evaluation of where
campaign delivery and
response occurred.
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Channel performance review

= .\ GDDQIE Ads ‘ Q "What are my top performing campaigns?”
Fs
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[& Search partners Eligible

AGL (google ads channel performance).png
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The channel view separates
campaign delivery across
Google surfaces.
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Ad delivery insights
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AGL (google ads insights).png
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The when-and-where report
helps examine delivery
patterns and ad response.
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Landing-page performance review
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AGL (google ads landing page).png
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Your report is still loading. Meanwhile, you can start downloading the data. Dismiss
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friendly click
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The landing-page report
connects campaign traffic
with destination pages and
their performance.
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Ad restriction troubleshooting
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Billing | i s Allow Not
Audiences, keywords, and Not eligible s Ll ed | allowed
content Disapproved
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The policy interface
documents a restriction
review. The screenshot alone
does not establish final
reinstatement.
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Account change history / record 1

AGL Google Ads compromise 1.png
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1/2 > @ Account secure - Our investigation is complete and you can run ads again. Please review recent account activities and confirm if they were authorized or not. Hide Fix it Learn more &
. View (2 filters)
Change history @ Al campaigns Custom | Jan1- 31,2026 £ >  Show last 30 days
v/ All changes Asset Status Other
4 >
m J dL
Y Add filter = T
Feedback Download Collapse
[J User/Date&Time | Tool Change Campaign Ad group Asset group
0 tiseshap74@gmail.com Web client Access is activated for
Jan 30, 2026, 5:15:37 AM {manual) "tiseshap74@gmail.com’ (Admin)
Changes can't be undone
Granted access to
“tiseshap74@gmail.com”
O tobiasriis1@gmail.com Web client Sent invitation to access account with
Jan 30, 2026, 5:12:07 AM (manual) "Admininistrative access"to
Changes can' be undone "tiseshap74@gmail.com’
O tobiasriis1@gmail.com Web client Access level for user
Jan 26, 2026, 3:45:22AM (manual) "support@afrigenetrylink.org" changed
Changes cantbe undone from "Admin’ to "Google Ads standard"
0 tobiasriis1@gmail.com Web client Access level for user
éin 26, 2026;&;43'53’&'% (manual) "fokoro@afrigenetrylink.org" changed
“hanges cant be undone from "Admin" to "Google Ads standard"
[J ‘tobiasriis1@gmail.com Web client Granted access to
Jan 26, 2026, 3:43:21AM (manual) "tobiasriis1@gmail.com’
Changes can't be undone
Access is activated for
"tobiasriis1@gmail.com" (Admin)
O fokoro@afrigenetrylink.org Web client Sent invitation to access account with
Jan 26, 2026, 3:43:08 AM (manual) "Admininistrative access” to

Change history documents
account activity relevant to
investigating the reported
compromise.
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Account change history / record 2

Jan 30, 2026, 5:24:44 AM

AGL Google Ads compromise 2(1).png
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Customer manager created

1/2 > @ Account secure - Our investigation is complete and you can run ads again. Please review recent account activities and confirm if they were authorized or not. Hide Fix it Learn more &
. View (2 filters)
Change history @ Al campaigns Custom | Jan1- 31,2026 < > showlast30days
v/ All changes Asset Status Other
< >
J' NS
Y Add filter [ = T
Feedback Download Collapse
[J User/Date&Time | Tool Change Campaign Ad group Asset group
O tiseshap74(@g n.waill.com Web client Access level for user
Jan 30, 2026, 5:26:59 AM (manual) "support@afrigenetrylink.org" changed
Changes can't be undone from "Billing” to "Google Ads standard”
0 tiseshap74@gmail.com Web client Access level for user
é:;n 30, 2026;[5625'53’”‘” (manual) "fokoro@afrigenetrylink.org” changed
hanges cant be undone from "Billing" to "Google Ads standard"
O tiseshap74@g n.waill.com Web client Access level for user
Jan 30, 2026, 5:25:11 AM (manual) "fokoro@afrigenetrylink.org" changed
Changes can't be undone from "Google Ads standard" to "Billing"
tiseshap74@gmail.com Web client A level f
0 Jan 30 2026, 52509 AM (manual) jocess eve foruser -
ch 't be und support@afrigenetrylink.org” changed
“hanges canl be undone from "Google Ads standard" to "Billing"
0O tiseshap74@gmail.com Web client Customer manager changed
Jan 30, 2026, 5:25:03 AM (manual)
Changes can't be undone
tiseshap74@gmail.com Web client Cust h d
O Jan 30 2026, 52451 AM (manual) Hstomer manager change
Changes can't be undone
0O tiseshap74@gmail.com Bulk upload

A second activity record
preserves additional detail
from the reported account
incident.
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Account change history / record 3

-
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Jan 31, 2026, 9:49:36 PM (manual) "forum.sfr.fr@gmail.com" (Admin)
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Granted access to
“forum.sfr.fr@gmail.com’
O tobiasriis1@gmail.com Web client Removed user "tobiasriis1@gmail.com”
Jan 31, 2026, 9:44:02 PM (manual) (Admin)
Changes can't be undone
0 tobiasriis1@gn‘yai|.lcom Web client Access level for user
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b Tttt TTTTTTTTTTTT . 'l
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Account access & security review
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investigation.
o

Campaigns This table shows the users that have access to this account. To manage users who manage billing, visit the “Payments contacts” section of “Billing & payments” settings.
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o Y Addfiter 077 / 127 submitted screenshots
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E fokoro@afrigenetrylink.org -

You Sep 27,2026 Standard Never Business cjohnson@africanancestry Feb 17, 2025 Remove access
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@ forum.sfr.fr@gmail.com Jan 31, 2026 Admin Never Personal tobiasriis1@gmail.com Jan 31, 2026

Admin
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Meta campaign structure
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The campaign table records
active and inactive campaign
paths, delivery settings and
result reporting.
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Meta traffic acquisition

() Account Overview sﬁn Q: AfriGenetry Link (176610... w 78" QOpportunity score =

®

Based on our Bxperiment

Latest results Last7days @

o Filter by result to see how your ads are doing.

E Link Click & Per Link Click &
g 586 $0.13
a2z View More View More

@,

5 Campaign trends Last 7days @

_ ial ToneDen Campaign 840517 - Dallas Pop-Up 2
- T

-y

[ .

o ToneDen Campaign 839801 - DALLAS Community DN...
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AGL (Meta Ads Manager).png
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Amount spent @

$77.48

View More

Link clicks

aLT

Link clicks @

23 O T 107.2%

Link clicks =

]

]

. »

The overview reports 586 link
clicks at $0.13 per link click
and $77.48 spent in the
selected view.
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Meta website

(7,\] Events Manager Overview

9 @ Connect data

oe Overview
& a?n Datasets
& @ Custom conversions

EIJ o Integrations

B
B

il

AGL (Meta Ads Manager - Event - Dataset).png

dataset

& O: AfriGenetry Link (176610... ¥ ﬁﬁ

Datasets
Get an overview of all your datasets, which include events from connected data. Use these insights to help improve your marketing strategy. Learn more
about datasets

& AfriGenetry Link Website Data
ID 2060585528663134

Total events

2.9K

Last 28 days

Vi tactivit
ER Meta Pixel B Conversions API e
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Events Manager shows
website event activity. Event
counts are distinct from
registrations and sales.
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Eventbrite event operations

€  Events

)

Events Collections

w2
Advertise your event across Eventbrite
] o ] ) Learn more

ﬂ_l]ﬂ Let more people discover your event by giving it prominent placement across Eventbrite

Event Sold Gross Status
:{\E?:
v

| DALLAS Community DMNA Pop Up

NOW .
L 14 - The DEC Network 163/300 $0.00 ® OnSale :
NS . Saturday, November 14, 2026 at 1100 AM CST

AGL (Eventbrite management).png
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The events workspace
documents event setup,
listing status and ticket
management.
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Eventbrite registration dashboard

{ eventbrite Updates @ View your event More v f:] e Fidelis Okoro v

¢ Backtoevents

)

A Event dashboard
n ‘ I Nov 14, 2026, 11:00 AM
E{

DALLAS Event link
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163 /300
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‘ll]ﬂ ® OnSale v View [ 0 paid 163 free 1195 Saves 13
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Listing page views
Steps

° Build event page

e _ Tickets trend | 1 1.282%vslast 30 days |
o @ Addtickets Last updated: 2:44:33 AM CDT | Update

Last30days v

J
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oo ° Publish 20
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AGL (Eventbrite management 2).png
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The dashboard shows 163
tickets sold in the displayed
event snapshot. Ticket count
does not confirm attendance
or ad attribution.
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Eventbrite order reporting

4

§ < Backto events

A\
DALLAS

=] Community DNA
Pop Up

Ll

[ Sat, Nov 14, 2026, 11:00 AM

!

® OnSale v
ﬂ_ﬂﬂ Viewd
P Steps

e, e Build event page

e Add tickets

L Type here to search

AGL (Eventbrite management - Order report).png
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oy
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»
Keyboard shoricuts  Map data ©@2026  Terms
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151

83

[ Attendees Orders
ar 38

8] T
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5] 2

a 4

&43 AM
0/14/2026

€ 20Ccsuny A NG @D

Order and location reporting
supports registration
monitoring and audience
review.
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Eventbrite paid social campaigns

=

§ « Backtoevents
Strategy Facebook & Instagram Ads The campaign workspace
ﬁ ‘ Quickly create ads that get your event in front of more dOcumentS pald prOmOtIOn
_ people. .

- DALLAS and campaign-level
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Pnp Up Multi-Event Ads ¥ Live 2 #&* Drafts 0 [¥] Scheduled o perform.a nce InSIde
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Search Ad Campaigns By Title Search By Tag
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ul Viewt Ended 021 / 127 submitted screenshots
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03

Analytics & website measurement

Audience, acquisition, page engagement and reporting snapshots across GA4 and
Wix.
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Google tag configuration / record 1

Your Google tag Installation instructions

Google tag Destinations

AFRICAN ANCESTRY LINK
IDs: AW-11515739918, GT-NCGVMP2L

Tag quality: Excellent _ _ _
Tag is sending data. No issues detected.

Settings
Some settings apply only to specific destinations. Learn more about destination settings

+ Manage automatic event detection
* Configure which types of events should automatically be detected for measurement in associated Google destinations

Configure your domains
Specify a list of domains for cross-domain measurement

Allow user-provided data capabilities

Configure whether or not to allow user-provided data to be included in measurement for destination products that accept such data.

Show more ~

Terms of Service * Privacv Policy

AGL (Google Tag Manager) 2.png
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M\ AFRIGENETRY LINK

View details

The Google tag settings
document installation context
and tag-quality status for
measurement.

034 / 127 submitted screenshots



AFRIGENETRY LINK / ANALYTICS & WEBSITE MEASUREMENT

Google tag configuration / record 2

Your Google tag

Google tag ()

www.africanancestrylink.org
IDs: G-M13YMSPT2C, GT-P3NCFXRS

Tag quality: Excellent

Settings

Some settings apply aonly to specific destinations.

4+ Manage automatic event detection
+

Configure which types of events should automatically be detected for measurement in associated Google destinations

L« Configure your domains

AGL (Google Tag Manager).png
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Tag is sending data. No issues detected.

Welcome to your Google tag

The global site tag (gtag.js) is now the Google tag. With this change, new and existing
gtag.js installations will get new capabilities 1o help you do more, improve data quality, and
adopt new features — all without additional code. Learn more

Dismiss

Installation instructions

Destinations

A wwwafrigenetrylink.org

View details

Learn more about destination settings

The additional Google tag
view preserves the site
destination and configuration
record.
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Website tag identifier

G-M13YMSPT2C

(] IP Anonymization (i)

Google tags on our website.png
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The website settings show
the analytics tag identifier
used in the measurement
configuration.
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Tag Manager account view

r

( Tag Manager Allaccounts ~

Accounts Google tags

Tag Name Tag IDs

AFRICAN ANCESTRY LINK AW-11515739918, GT-NCGVMP2L

www.africanancestrylink.org G-M13YMSPT2C, GT-P3NCFXRS

Terms of Service = Privacy Policy

Google tags.png
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The account listing
documents the
tag-management workspace.
It does not by itself establish
a particular event
configuration.
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Early GA4 activity snapshot

All accounts » Google Ads Account

00 Analytics  \\ww africanancestrylink.org - Q  Try searching "how to set up Analytics® = O G

0 The GA4 home view records
Home A an earlier activity snapshot
m
for reference.

@ Active users ¥ Event count - New users = Key events « % @ - ACTIVE USERS IN LAST 30 MINUTES @ -

@ /2 803 /2 11 O

® : ) : )

30 ACTIVE USERS PER MINUTE
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GAA4 baseline / before

All accounts » Google Ads Account

i . . Try searching "Admin"
00 Analytics  \\ww africanancestrylink.org - Q Ty s
Home
@ Active users ¥ Event count « New users ¥ Key events « % @ -~
@ 414.3% 417.9% 416.5% 112.6%
40
30
20
10
11 12 13 14 15 16 17 0
Mar
= Last 7 days = = Preceding period
Last 7 days ~ View reports snapshot =
Recently accessed
a E’ Landing page El Acquisition overview E’ Reports snapshot

6 days ago 6 days ago 6 days ago

AAL google analytics (before).png
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ACTIVE USERS IN LAST 30 MINUTES @ -

ACTIVE USERS PER MINUTE

COUNTRY ~ ACTIVE USERS ~

No data available

View realtime -2

IEI Demographic details

7 days ago

The file is explicitly supplied
as a before view and is
retained as a baseline rather
than an outcome.
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GA4 reports snapshot

All accounts » Google Ads Account

[ : ; T hing "how to set up A
A0 Analytics  \www africanancestrylink.org ~ Q  Try searching *how to set up

The supplied report shows

n ( All Usersxx"l " Add comparison -|- .
L S | 10K active users and 9.6K
@ Reports snapshot new users in its selected
A period.
@ < Active users @ New users @ Average engagement time per active us S @
10K 9.6K 49s
094 / 127 submitted screenshots
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GA4 home & key events

All accounts » Google Ads Account

A0 Analytics  \\ww.afrigenetrylink.org ~

Home
il
@ Active users - Event count - Key ev @
>
41K 26K 5.9l
@ T 66.5% t61.9% T90.4%
300

200

100

20 27 04 11 0
Sep Oct

— Last 28 days = = Previous period

Last 28 days - View reports snapshot =2

AGL (GA4).png
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Q, Try searching "add web stream”

ACTIVE USERS IM LAST 30 MINUTES @

ACTIVE USERS PER MINUTE

COUNTRY - ACTIVEUS.. =
United States 3
Australia 1
China 1
South Africa 1

View realtime =

A

ﬁ LAUNCH ANNOUNCEMENT

Discover Dashboards

[0 | f= i a

—
T
A
Dashboards are a new type of reporting with
drag and drop flexibility to visualize key metrics

guickly for actionable insights.

| e |

L J Create Dashboard

The home view combines
users, event counts and key
events. These platform
measures are not
interchangeable with
completed registrations.
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GA4 audience & engagement

All accounts » Google Ads Account

_l Analytlcs www.afrigenetrylink.org - Q Try searching "add web stream

ﬂ I- Create  Add comparison +~
o JEN—— Reports snapshot
@ Realtime overview
@ Realtime pages Active users @ New users @ Average engagemen @
4.1K 4.1K 38s ?
Data import ~ ) ’
Campaign data import valida... 300
Life cycle ~
»  Acquisition 200
»  Engagement
100
»  Monetization
Retention
20 27 04 11 0
Sep Qct

@ O Library

=

AGL (GA4) 2.png
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Last 28 days Sep 16 - Oct 13,2026 ~

Ol < ~ 7

ACTIVE USERS IN LAST 30 MINUTES @

ACTIVE USERS PER MINUTE

TOP COUNTRIES ACTIVE USERS
China 2
United States 2
Australia 1
South Africa 1
Switzerland 1

View raaltime =

The report summarizes active
users, new users and average
engagement time in the
selected window.
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GA4 acquisition & geography

All accounts »» Google Ads Accoun
.00 Analytics www.;frig;netrylini(.org . Q, Try searching "add web stream" e & O G
Acquisition channels and user
A Focreate ~ @® +  Reports snapshot Lest28days Septe-Oct13,2026 ~ ) Ml < A~ 2 geography provide context
@ eporte crapeher for campaign and content
@ Realtime overview g::::z:sp;it::ary ch..~ © - Aetive usersT by Sountty 2 deCISIOHS
SESSION PRIMARY .. SESSIONS COUNTRY ACTIVE USERS

Realtime pages

@ Cross-network 1.4K United States 21K
Data import ~ Direct 1.2K South Africa 243
Campaign data import valida... Paid Social 930 India 242 025 / 127 Smeitted ScreenShOtS
Organic Search 837 Singapore 236
Life cycle ~ —
Referral 188 United Kingdom 174
»  Acquisition - -
Paid Search 92 Philippines 134
, - -
Engagement Organic Social 65 Nigeria 89
»  Monetization ) Map Data ©2026 Terms i
Retention
View traffic acquisition =2 View countries =2
@ O Library
User activity over time @ - User activity by cohort @ -
¢ ( Based on device data only

AK @ 30 DA e

AGL (GA4) 3.png
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GA4 retention & activity

All accounts » Google Ads Account

_l Analytlcs www.afrigenetrylink.org - Q Try searching "add web stream

F create ~ O+ Reports snapshot

A
@ Reports snapshot

Realtime overview

Realtime pages

Q

Data import ~

Campaign data import valida...

Life cycle ~

¥ Acquisition

n
»  Engagement /’x_,/

»  Monetization o
20 27 04 11
Retention Sep Oct

@ O Library

2

AGL (GA4) 4.png
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SK

4K
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2K

1K

@ 30 DAL

4.3K

B 7 DAYS

1.4K

&1 DAY

224

Last 28 days Sep 16 - Oct 13, 2026 ~

User activity by cohort
Based on device data only

Week 0 Week1 Week2 Week3d Weekd Week s

All Users 100.0% 0.8%  0.5%
Aug 30-Sep 5
Sep 6-Sep2

Sep13-Sep 19

Sep 20 - Sep 26

Sep 27-0ct3

Oct4-0ct10

6 weeks ending Oct 10

@ - Event count by Event name

O

0.3%

T 2 0@
<~ 7

0.1%

& -

0.0%

View retention =

Activity and cohort views
help examine how audiences
return over time.
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GA4 pages & events

All accounts » Google Ads Account

) Analytics

I- Create -

A
@ Reports snapshot

Realtime overview

Realtime pages

Q@

Data import ~

Campaign data import valida...

Life cycle ~

»  Acquisition
*  Engagement
+  Monetization

Retention
@ O Library

o ¢

AGL (GA4) 5.png

www.afrigenetrylink.org ~

@ +  Reportssnapshot

Q, Try searching "add web stream”

Last 28 days Sep 16 - Oct 13,2026 ~ [

Views by Page title and screen class @ - Event count by Event name
PAGE TITLE AND SCREEN CLASS VIEWS EVENT NAME

DALLAS Community DNA Pop Up Tickets, S... 976 completed_registrations
AfriGenetry Link | DNA Access for Africans 668 page_view

African American Genealogy & DNA Event i... 556 session_start

African Prom Outfits: 10 Traditional Outfits ... 541 first_visit

Understanding Common Cancers in Men: Di... 383 user_engagement

Common Cancers in Women: Symptoms, Di... 352 scroll

10 African Countries to Visit on a Budget | A... 2749 ev_en‘tJisting

View pages and screens =

Average 120d value by
First user primary channel group (Default Channel Grou... ~

Y @ ~

KEY EVENTS

EVENT NAME
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n < ~ 7

@ -

EVENT COUNT
5.7K

5.7K

4.8K

41K

2.8K

2K

089

View events =

& ~

< 0 @

Page titles and event counts
help identify content
consumption and on-site
behavior.
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Early Wix website analytics

Wlx My Site4 ~ Explore ¥  Hire a Professional  Help v
% Quick Acti v
3 Analytics H|gh||ght5
Get 250 monthly visitors
(5 Last30 days v

106/250 visitors

Site sessions

149 + 113%

3 today « 12 yesterday

Home

Getting Paid

Sales

¥ Catalog Get to know your visitors

Apps
Sessions over time

Site & Mobile App

12
Inbox 10
8
Customers & Leads 6
4
Marketing 2
0
Analytics 31Dec 6Jan  12Jan  18Jan

Overviews

View Report
Highlights

Traffic

Sales

¢ Edit Site

Website analytics.png
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compared to previous period (Dec 1- Dec 30, 2024)

Unique visitors

106 + 130%

3 today « 10 yesterday

Top traffic sources

Direct

Google (Paid)
.|

Google (Organic)
[ ]

24 Jan

View Report

Explore visitor engagement

£z Alerts and Emails

Clicks to contact

0

Sessions by location

1)

View Detailed Map

0 o =

View Reports v

Go to Traffic Overview

Go to Behavior Overview

Website trends document
sessions and visitors during
an earlier reporting window.
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Website traffic trend

r
WIX My Sited4 ~ Explore ¥  Hire a Professional  Help v

Q. Search for tools, apps, help & more... 0 (J f,l v

Done viewing the report?  Go back to Analytics Highlights The traffic chart prov ides a
_— | time-based view of website
All Reports Traffic over Time [ Subscribe Download ~

activity.
' LineChart ¢ BarChartSplit [} Table

i) 22

20
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Website acquisition sources

9 Last 30 days (Aug 25 - Today) v compared to previous period (Jul 26 - Aug 24, 2025)
Site sessions Unique visitors
1,256 + 79% 1170 + 95%

Sessions over time

80

60

40

20

0
Aug 25 Aug 28 Aug 31 Sep 3 Sep 6 Sep @ Sep 12 Sep 15 Sep 18 Sep 21

View Report

AAL website.png
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Sessions -~ by source and category -

Google (Paid)
.|

Direct

Bing (Organic)

Google (Organic)
]

DuckDuckGo (Organic)
[ ]

View Report

Avg. sessions by day ~

60

+ 78%

T 189%

+ 43%

+ 32%

+ 73%

®

626

330

107

54

45

The source breakdown places
traffic volume alongside
acquisition channels for the
selected period.
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Website audience overview

W|X AfriGenetryLink v Explore ¥  Hire a Professional Help v

Analytics Highlights

Home
% Al Agents NEW
Events Site sessions
3,195 ~ 19% P ————
&) Sales 19 today » 91 yesterday
Catalog
Blog
Get to know your visitors
Apps
Site & Mobile App Sessions over time
Marketing
150
;  Getting Paid
100
Inbox
50
£y Customers & Leads
Analytics Sep15 Sep21 Sep27 Oct3 Qct9
Highlights View Report
Add More Tools
A Edit Site Explore visitor engagement

AGL (Website analytics).png
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5] Last 30 days v compared to previous period (Aug 16 - Sep 14, 2026)

Unigque visitors

2,735 ~ 29% e

19 today = 90 yesterday

Top traffic sources

Goaogle (Paid) ~A 48% 1,320

Direct e 12% 784
e —

Google (Organic) 3% 715
. ]

View Report

@ 0P .

Alerts and Emails

Clicks to contact

0

Sessions by location

View Detailed Map

>

i All Reports v

Go to Behavior Overview

4 Al

-

Sessions, visitors, channels
and geography provide an
operational overview of
website activity.
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Website engagement detail

W|X AfriGenetryLink v Explore ¥  Hire a Professional Help v Q Se ols elp &1
Analytics Highlights
Home . .
(=] Last30 days v compared to previous period (Aug 16 - Sep 14, 2026)
Al Agents NEW
Events Explore visitor engagement
SEIES
Most visited pages by sessions Engagement stats
Catalog
/post/10-traditio...at-they-represent i 15% 499 Avg pages per session
B|Og L
Apps dallas-dna-popup
fdallas-dna-popup 413 (© Avg session duration
Site & Mobile App fpost/understandi...ajor-risk-factors 382
EE— £, Bounce rate

Marketing

View Report

Getting Paid

Inbox
Customers & Leads

Analytics

Highlights Analyze marketing performance

Add More Tools
G Clicks by Google searches

& Edit Site 188 ~ 27%

AGL (website analytics 2).png
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(E1 Start recording site sessions to improve your visitor experience. |

View Report

Get Session Recordings |

4% 1.2

vy 26% 6m 2s

~” 6% 84.0%

No emails were sent in this period

Keep potential customers engaged with

@ 0P .

-

Alerts and Emails v All Reports v

Go to Behavior Overview

Most clicked buttons (@

Reserve Your Spot Now

on [homepage

free visa to travel Africa.

1

Text link on /post/visit-african-countries

off-season

Text link on /post/visit-african-countries

View Report

Go to Marketing Overview

4 Al

-

Engagement and marketing
performance panels support
review of content use and
acquisition.
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Monthly visitor milestone

The Wix notification records a
milestone of 250 monthly site
visitors.

015 /127 submitted screenshots
Congrats! You reached 250 monthly site visitors

You're well on your way to success. Keep the momentum going by building on this achievement.

AAL insights.png
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04

Social media & channel management

Brand presentation, publishing, audience insights and performance review across
social platforms.
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Earlier Facebook brand presence

r
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AfriGenetry Link Facebook presence
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#?7_] AfriGenetry Li... w

Motifications

Ads Manager

Inbox

Leads Center

Content

Creator Marketing

Planner

Search

Settings
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% &% 3 Heritage

o - Health
\ \ ,‘_ & Healing

L

I
3;'; ,é"‘-.‘- . é?; AfI'IGEI'IEtF}’ Link Facebook followers Instagram followers
..%mﬁ#ﬁm@ Edit Facebook Page | Edit Instagram 0 26K @) 4.5k
Profile : : )
& Make a post for National Dessert Day # Boost post o Create ad @@ Createreel More

To-do list

Check unread messages, comments and other things that may require your attention.

Draft posts v
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The page view documents
the later brand identity, page
presentation and publishing
workspace.
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Earlier Facebook performance

m Insights ) Facebook w %

Review performance results and more.

The snapshot records views,

i,

I ) . .

0

‘ T Performance reach, interactions and

Q £:) ﬁ Customize view: Business w

February 16, 2025 - March 15, 2025 . . . .
= son follows within its displayed
=
Views > Reach > I
. -+ Results penOd

@ Views @ Facebook reach @
25 Audi

- Bk 5.2K 4 s5503% 988 1 ii71%
(5 Messaging From followers @ 7% - 36.4% From followers @ 57 1 583%

B " -
"6 Henchaast g From non-followers @ 93% T 45% From non-followers ® 932 120.3% .
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ot ] 5 Overview Content interactions @ Follows @
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€) Recent content See all content

You can be
FIDELIS OKOR
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Earlier social performance summary

Your last week in review

The selected summary
provides a historical platform

Your activity acebook posts nstagram posts

You published 0 pieces of content this past 9 0ot o performance record'

0 O Facebook stories O Instagram stories

Take a moment to review activity and insights for Mike.O.Okoro from Jan 18 - Jan 24.

week.

Your goals

Your goals are still in progress. You can find 330/1K goal 85/1K goal

tips on how to reach them in the Results
tab.
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o Increase Facebook reach Increase Instagram reach

Total last week Total last week
Your results i

See your Facebook and Instagram reach 8 Sun sat O Sen Sat

from last week. €) racebook reach® Instagram reach@

. s Total last week
Your messaging activity

Track your progress toward your business O San sat

messaging goals. € New contacts@

View all insights

Analytics 1.png
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Earlier content analytics

) Content overview Breakdown: Organic/ads ¥
All Posts Stories Reels Videos Live The content view Sepa rates
views, reach, watch activity
Views @ Reach @ 3-secondviews @ 1-minuteviews® Contentinteractions ® Watch time ~ a nd | ntera CtiOﬂS for the

0.4K 1 1833%| 3.3K 16013% 2K  s613% O o 105 4 3934 7h 27, >. 1 selected window.

3K

Views breakdown
Dec 29, 2024 — Jan 25, 2025 088 / 127 submitted screenshots

2K Total

6,426 7 1333%

1K From organic

17% 1 77.9%

From ads
Dec 29 Jan 3 Jan 8 Jan 13 Jan 18 Jan 23 83% 1 2609%

= \iews

) Top content by views Boost content See all content

Analytics 2.png
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Facebook performance overview

0Q Insights

Review performance results and more.

&
:
=)

i= Plan
Results
:8y Audience
(O, Messaging

&
=]
H
m Za Benchmarking
®

Content

= EZ Overview
& Content
& Ads

Q
Earnings

AGL (Meta Business Suite - performance).png

September 16, 2026 - October 13, 2026

Views

Views @

269K T 448.1%

From followers @ 4.8% | 64.1%

From non-followers @ 95.2% T 10%
Viewers @ 13,926 1 504.4%
Visits

Facebook visits @

41 3 T 129.4%
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€) Facebook w B Last 28 days: Sep 16,2026 - Oct 13,2026 ~ ﬁﬁ

Follows >

Follows @

2 O T 33.3%

Unfollows ® 6 T 100%

Net follows @ 14 T 167%

Interactions >

Content interactions @

586 T 92.1%

From followers @ 161 T 47.7%

From non-followers @ 425 1 116.8%

The later overview reports
26.9K views and 586 content
interactions in the displayed
period.
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Facebook results detail

& 0O

Insights

Review performance results and more.

Views @

X Overview

269K T 4481%

i= Plan
3K
+ 2K
&y Audience
1K
(Q, Messaging
0
=a Benchmarking Sep16  Sep 21

Content

E2 Overview
Content interactions @
B Content
€7 Ads 586 T 92.1%
Earnings 200
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EE' 100
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AGL (Meta Business Suite - performance 2).png
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Sep 26

Views

Oct1

€) Facebook =

& Export w Viewers @

@ Last 28 days: Sep 16,2026 - Oct 13,2026 w ﬁﬁ

& Export -

139K T 504.4%

2K
1.5K
1K
500

0
Oct6 Oct N

& Export w

Sep 16 Sep 21

Link clicks @&

Sep 26 Oct1 Oct6 Oct N

Viewers

& Export w

840 T 3.6K%

80
60
40

0

A detailed results view brings
together views, viewers,
interactions and visits.
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Facebook video & viewing activity

o Insights © Facebook v || G Last 28 days: Sep16,2026 - Oct 13,2026 v | (B
Review performance results and more. £
L) Views @ 3-second views @ Content interactions @  Watch time @
— X Overview
- 26.9K 14481 | 967 r200x D86 1 921% 4h 40m ¢ 79%
= i= Plan
& Results 3K
= 8% Audience
+H (O, Messaging 2K
m =a_Benchmarking
K
®

Content

= 0

Sep 16 Sep 21 Sep 26 Oct 1 Oct 6 Oct 11
B8 Content
= \fiews == From organic From ads
€7 Ads
Earnings @) Top content by views

N A sis B 5=\

AGL (Meta Business Suite - performance 4).png
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Views breakdown
Sep 16-0ct 13

Total

26,879 1 a481%

From organic

9,058 4 106.6%

From ads

17,821 1 33k%

Viewers @

13,926 * s04.4%

Boost content See all content

Yoo 3l

The performance view
connects viewing volume,
watch time and audience
activity.
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Content format performance

Insights

Review performance results and more.

£ Overview

L

Plan

Results

Q

L]
[]

Audience

6

Messaging

Za, Benchmarking

Content

B Qverview

E8 Content

%7 Ads
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O
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Earnings

80 -+ 80 0

€) Top content formats

Published content &

Based on up to 200 pieces of content
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AGL (Meta Business Suite - performance 3 ).png
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€) Faccbook »

®0 - 80

Views @
+448.1% vs. Aug 19, 2026 - Sep 15,2026

Reels

I 10,237
Links

I 10,184
Others

N 4,476

Photo

B 1.5356

Multi photo

| 93

Text

| 36

Multi media
| 17

B Last 28 days: Sep 16,2026 - 0ct 13,2026 «

& 0 817 - 5 80

& Export «

Content interactions @
+892.1% vs. Aug 19, 2026 - Sep 15, 2026

Reels
I 231
Photo
N 170
Multi photo

N 43

Links

l 25

Stories

| !

Multi media

| 2

Cthers
1 1

-

Format-level reporting helps
distinguish which publishing
formats attract response.
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Published content management

Content ' ﬁ
{Xl. [E Export data - 2! Create reel E Create post
Schedule, publish and manage posts, reels and stories, and more. e _ g P L]

The content library records
'-];:;3_] Slial vr New viewers metric for content published after July 31,2025 X individual pOStS, pUblication

dates and content

ﬂ-
) ) Stories
@ Published Scheduled Drafts Expiring Expired Ad Posts pe rfo rmance.
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EJ Feed &grid Filter v Q) Search by ID or caption i ] B Last90days = im
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= Title Date published | Status T4 Reach 046 / 127 submitted screenshots
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Facebook audience demographics

o\ Inslghtsf e | €@ Facebook = | & Lifetime: Sep 14, 2023 - Oct 13,2026 v ﬁﬁ _
Review performance results and more. - : Auc“ence age and gender
&5 Aidignice i reporting supports review of
- . Doscviow Demographics Trends Potential audience Who the page reaCheS'
E-l =
= Fian Followers &
& E} Results Lifetime
2556
0 H 1 .
o 039 /127 submitted screenshots
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@ Content 15%
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B Content
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Q Earnings 0%
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Earlier Instagram performance

m Insights (©) Instagram w ?}‘;

Review performance results and more.

The earlier Instagram

&’ :
: . . Dertormanics - snapshot remains a separate
% Overview © Customize view: Business w
Q February 16, 2025 - March 15, 2025 ' .
reporting record.

2= Plan
Views > Reach >
. -+ Results
8 Views @ Instagram reach @
2% Audi
- Bk 0.4K 1+ 96s8% 3.7K + 12x%
(B Messaging From followers ® 10% . 56.5% From followers @ 90 1 718.2% i
= From non-followers @ 90% 1 16.9% From non-followers ® 3,648 1T 1.3K% 016 / 127 SmeItted ScreenShOtS
& Benchmarking e " i
@ Content
- Interactions > Follows >
J B Overview Content interactions @ Follows @

EEH Content 379 T 564.9% 104 T 2.0K%
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Earnings

Earnings

(0) Recent content See all content

C)\ T ¥ g5 13
44 : T
z 4 ] -}'p
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i 1
Did You Know¥ Did You Know?
b

Africans have the most genetically

You can be
storyteller,
too!

AAL instagram.png
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Instagram content performance

0Q Insights
Review performance results and more.
i (@) Content overview
il
(]
# Overview All Posts Stories
3 i= Plan
Views O € 4587 views Reach &
& Results '
15.2K 2 1509% @ 10640 views
=] :&v Audience
+H (), Messaging oK
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1.5K
@ Content
€7 Ads
0
) Sep 16 Sep 21 Sep 26 Oct 1
Earnings
£§3 = \/iews == From organic

AGL (Meta Business Suite - instagram performance).png
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(©) Instagram

B Last 28 days: Sep 16,2026 - Oct 13,2026 ﬂﬁ

Content interactions @

From ads

56K T 238.2% 774 T 50.6%

Octé

OctN

Breakdown: Organicfads

Views breakdown

Sep 16 - 0ct 13

Total
10,640 1 141.9%

From organic

6,481 1 s07%

From ads

4159 1 41k%

The selected view reports
15.2K views, 5.6K reach and
774 content interactions.
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Instagram post-level review

0Q Insights

Review performance results and more.

— X Overview COMMUNITY
DNA[IXT

E:.i §E Plan '1l|:'i::-'EElutlr- 10,2026 o
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C) Stories

Earnings A, S0
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?

AGL (Meta Business Suite - instagram content performance).png
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O] Instagram w B Last 28 days: Sep 16,2026 - Oct 13,2026 ~ ﬁ

D

Post-level reporting supports
comparison of creative
response and publishing
formats.
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Earlier Linkedln page management

HE mﬂ\c:,a AN

African Ancestry Link
(AAL)

730 followers

"9 View as member ‘
Dashboard

Page posts

Analytics

Feed

Activity

Inbox

Edit page

AAL Linkedin.png

Today's actions

Pages that complete these actions regularly grow 4x faster

Save time with content sharing
Grow followers by sharing content from your organization's website and other sources to your Page. Set up

Feature top content

Grow reach and engagement by featuring top content on your Home tab. Feature

Track performance

Grow your page 3x faster by leveraging insights and analytics

563 747 1.253

New followers Post impressions Page visitors

t 7 days st 7 days all

Manage recent posts

Manage your page’s content and amplify your reach with boosting. Learn more

Get up to 170 more clicks by boosting e = Get up to 190,000 more impressions by e N
this post. @ Boost boosting this post. @ Boost
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M :
é. essaging

The earlier page workspace
documents branding, page
activity and performance
monitoring.
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LinkedIin page performance

The later page snapshot
records search appearances,

Add a competitor followers, post impressions
AfriGenetry Lil'lk Track your follower and post performance against your competitors. Add an d p a g ev | S | to Is.
(AGL)

B Verify with Premium

kb ] Grow your followers 4x faster

1,515 followers REPIY 8 sonivEnk

You have a comment on your post. Reply to grow engagement and build community. Reply

067 / 127 submitted screenshots

' @ View as member '

Track performance

Grow your Page 3x faster by leveraging insights and analytics

Page posts
<t 545 28 855 16

Search appearances New followers Post impressions Page visitors

Analytics

last 7 days v 3.4% last 7 day=

Feed

Activity 15

AGL (linkedin).png
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X profile management

Home
Explore
Notifications
Follow

Chat

Calls

Grok

More

Post

@ AfriGenetry Link

AGL (Twitter).png
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Heritage
Health

“» & Healing

Edit profile

AfriGenetry Link

Connecting Africans & the global African diaspora to their heritage, genomic
health, & healing through DNA, community outreach, workforce & research
partnership

956

You aren’t verified yet @

Get verified for boosted replies, analytics, ad-free browsing, and more.

The profile view documents
brand presentation and the
organization’s public-facing
account.
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X campaign publishing

AfriGenetry Link

%q AfriGenetry Link : {
Home W Are you ready to make something meaningful happen with us? The post demonstrates

We're still welcoming sponsors and partners for the Dallas Community DNA distribution of SpONsor a nd

Explore Pop-Up! : :
partner campaign materials.

Notifications Your support could help bring heritage, health, and community together in
one unforgettable experience.

Follow

051/ 127 submitted screenshots
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Grok

CALL FOR
More SPONSORS & PARTNERS

DALLAS OOMMUNITY DHA POP-UP

INVEST IM PEOPLE EMPOWER COMMUMITIES. CREATE LASTING IMPACT

Post WHY
PARTNER WITH US?

AfriGenetry Link

AGL (Twitter 2).png

PROFESSIONAL MARKETING PORTFOLIO / OCTOBER 2026



AFRIGENETRY LINK / SOCIAL MEDIA & CHANNEL MANAGEMENT

Earlier TikTok profile

This historical profile view
Africanancestrylinkv  Edit reCOrdS the Channel
. presentation and published
. .38. | 2822 6:,:?16
Connecting Heritage, Health, and Healing Through C O n te n t .

DNA.

¢ https://www.africanancest... and 2 more

TikTok Studio Subscription

- L
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with a clagse
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. Join
] OUR DNA
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¢ > PROGHAM
! § - R e" team
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" N
P 176 P 43.7K

Over
Don’t Know
Their

Happy
Independence
S&o Tomé .11 Princip

AAL Tiktok.jpg
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Earlier TikTok content library

AAL Tiktok 2.jpg
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Africanancestrylink v

Edit profile

Mother's
Day!

@africanancestrylink

6

Share profile

& =

40

o]
r

90% of Africans living in Africa have never had a

DNA test. Let's change that!

2 instagram.com/africanancestrylink

",
i

(® View expired Stories in “Your private videos"

AFRICA, DNAAND
GENETIC DISEASES

Qo

HISTORY Of
AFRICAN AMERICANS
TOUNITEDSTATES

- 'l
‘b’.‘”? Ve

=

NaWY

HISTORY OF
AFRICANS
INJAMAICA

- @

-
Profile

A second profile record
preserves additional content
and channel context.
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TikTok analytics overview

d Overview Last 7 days ~ 4 Download data iﬁg The Selected Seven_day VieW
shows 1.3K video views, with
a Video views Profile views Likes Comments Shares Est. rewards engagement |nd|CatO rs
1.3K 6 32 2 0 $0.00 reported separately.
Q+2

A}

B 400

. 075/ 127 submitted screenshots
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AGL (tiktok studio).png
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TikTok traffic & search sources

Traffic source @

@
For You
|
Search
I
®
Personal profile
I -
9% Following
|
Sound
&

AGL (Tikto studio 2).png
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86.1%

10.2%

2.8%

0.9%

0%

Search queries ©

continent with the most natural resources
|

se puede con una prueba de saliva saber de qué persona es
|

disconnected from black culture
|

dna africa
|

full meaning of dna
|

0.8%

0.8%

0.8%

0.8%

0.8%

Source and search reporting
provides insight into how
audiences discover the
videos.
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Historical mobile social analytics / 1

statistics whatsapp aal screenshot 1.jpg
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Search highlights
Search appearances
Last 7 days

Visitor highlights @

Page views

Last 30 days

Unique visitors

Last 30 days

See more

Follower highlights @

Total followers

Lifetime

New followers

Last 30 days

See more

Lead highlights @

Total leads

Last 90 days

R @ Kl 520 38%4

The mobile report preserves
audience activity from an
earlier branded account.
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Historical mobile social analytics / 2

9244 &

Content The second mobile report
Content highlights @ records additional audience
Impressions £
and page-performance
Engagement rate /% i N d i C a tO rS .
Last 30 days
Most recent post
Posted by Courtney Johnson + 1d ago
African Ance_stry Link wishes a Happy Independence
Y9 S 126 / 127 submitted screenshots

All followers

Impressions 9

Engagement rate 66.67%

See more stats )]

See more

Competitor highlights @

Your Page's total posts

Your Page’s engagement rate

Trending competitor posts

statistics whatsapp aal screenshot 2.jpg

PROFESSIONAL MARKETING PORTFOLIO / OCTOBER 2026



FIDELIS OKORO AFRIGENETRY LINK / DIGITAL MARKETING

05

YouTube & live production

Video publishing, channel analytics, livestream setup, audience moderation and
event delivery.
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YouTube baseline / before

Overview Content

Audience

Search across your channel

Revenue Trends

Your channel got 43 views in the last 28 days

Dashboard
Content
Analytics
Community
Subtitles
Copyright

Earn

Settings

Send feedback

AAL youtube analytics (before).png
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Watch time (hours) Subscribers

0.5

Your top content in this period

Estimated revenue (L)

@ [#F Create % African Ancestry Link

You're an editor

Feb 18 — Mar 17, 2025
Last 28 days

Realtime
@® Updating live

2,909

Su

E AAL has a Griot Blog Series t...

ﬂ History of African Americans ...

“ History of African Americans ...

See more

The supplied before view
records 43 views and 0.5
watch hours in its displayed
28-day period.
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YouTube video publishing

How to Relocate, Invest, and Reconnect with Africa. Savedasprivate [!] X The video details screen

o o — documents title, description,
etails ideo elements isibility
¢ — o — Oo— O thumbnail and publishing

@ Public settings.

Everyone can watch your video
[ ] Setas instant Premiere (?) HOWTO

RELOCATE,
INVEST, AND
Schedule .;RECONNECT

Select a date to make your video public. » P 00:00/3218 O O 1 3 / 1 2 7 Su b m |tted screens h OtS

How to Relocate, Invest, and Reconnect with
Before you publish, check the following: Africa.

Do kids appear in this video?

rotect minors from harm

hat

AAL Youtube management.png
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Earlier YouTube dashboard

(Q  Search ac

Channel dashboard

Latest YouTube Short performance

Channel
e . AFRICAN AMCESTRY LINK WANTS TOUTO
Alrican An 31,4 CELEBRATE HOMEN S HISTORY MONTH HITH US!

Dashboard

Content
African Ancestry Link celebrates Women's

) History Month
Analytics L
: hours:
Community
Ranking by views

Subtitles -
Views

Copyright Average percentage viewed
Likes
Earn

Go to video analytics

Settings See comments (0)

Send feedback

AAL youtube management.png

PROFESSIONAL MARKETING PORTFOLIO / OCTOBER 2026

ur channel

Channel analytics

Current subscribers

2,909

Views

Watch time (hours)

Top videos
Las

AAL has a Griot Blog Series this March 2025!

History of African Americans To United States! Part 1 #...

History of African Americans To United States! Part 1 #.

Go to channel analytics

2%+ African Ancestry Link

You're an editor

Watch out for suspicious requests

Explore more safety practices

Ideas for you

Ready to get business savvy?

The dashboard preserves an
earlier channel-management
and performance record.
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YouTube channel presentation

» YouTube

The channel page documents
branding, video organization
and the public viewing

N

I AND HEALING through DNA experience.

- B
-
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Facebook and 5 more links

Customize channel Manage videos £93 Community

Home Videos Shorts Live Podcasts Playlists Posts

For You
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AGL (YouTube Management).png
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YouTube Studio operations

> Studio QO L (# s = The dashboard supports
Channel dashboard D video management and
monitoring of channel
Latest video performance Channel analytics activity.
L B Current subscribers
A E 3,026
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Languages First 1 day 14 hours

Top content
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Settings
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YouTube analytics snapshot

» Studio Q @ L 4 Asksudio S 9 AfriGenetry Link |
Channel analytics

+ How did viewers find my content? +— How many new viewers did | reach? +— Summarize my latest video performance

Overview Content Audience Trends

Your channel got 1,031 views in the last 28 days

Watch time (hours) Subscribers

15.1 +13

T — | A4% mara than nravinge 78 dowe
ADOUT e 5ame as usual 44% more than previous 28 days

AGL (YouTube Analytics).png
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You're an editor

Advanced mode

Sep15-0ct 12, 2026

Last 28 days

Realtime

Updating live

3,026

Subscribers

See live count

112

Views - Last 48 hours

The selected 28-day report
shows 1,031 views, 15.1
watch hours and 13
additional subscribers. It is
not a controlled comparison
with the before view.
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YouTube discovery funnel

» Studio Q @ L 4 Askswdio

Overview Content Audience Trends

Impressions and how they led to watch time

Data available Sep 15 — Oct 12, 2026 (28 days)

Thumbnail impressions

8.4K

42.3% from YouTube recommending your content @

YouTube search
Browse features
3.3% Thumbnail click-through rate

Suggested videos

Engaged views from impressions BT

231 External

Dthers

1:58 average view duration

AGL (YouTube Analytics 2).png
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Create

Sep15-0ct 12, 2026

Last 28 days

Impressions, traffic sources
and watch-time reporting
help examine discovery and
video response.
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StreamYard production workspace

AFRIGENETRY LINK / YOUTUBE & LIVE PRODUCTION

@ F Account

(n) Home
N Library
®y Destinations

o))
—~n Members

Alclips (3 Add more

0 /2 generations used

Storage (@ Add more

0 of 5hours

AGL (StreamYard Management).png

(D A Special Offer

Upgrade to the Business plan for just $1!

Create

Live stream
(3]

Golive on +10 destinations

One-time Studios

Active Used
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®

Recording

Record without going live

1=

[ ]
Upgrade

x

On-Air webinar

Host professional webina

rs

G

The production account
documents tools for live
streams, recordings and
event broadcasts.
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AFRIGENETRY LINK / YOUTUBE & LIVE PRODUCTION

Live event production setup

AGL - Event Management with Stream Yard.png
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AGL Studio > From Percentages to Relatives: Connecting Africa and the Global African Diaspora through DNA f % W Golive
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o ®
Media
Placement | [ ] [[H] S
Overlay ® A Style
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=] Widgets
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Africa and the Global African Diaspora Through DNA. Register for the Community DNA Pop-Up Event. Hay T Q&A Motes
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More 2,
People
Achievement Breaking News
o]
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Video clips ® = Private chat
2\ Fidetiﬁ Pi’esentorin\l’ite P W s
- [ Introvideo ! [} Outrovideo @
............................... R Recording
o]
kg) -~ & A = (® Needhelp? D 55 B
v
L

WORK DEMONSTRATED

The studio view shows
branding, overlays and
production controls used to
prepare a live event.

EVIDENCE RECORD
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Live chat moderation

1 o 25
X (f @8 H OO 8 v
y NOANATE } g

. e The live- ion view
You're n tching a live video « LOF PROGRAM _ African Ancestry Link is live e e-sSessio e
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s , 22 : 30m-@ documents participant
| | RO ® You a2 others R discussion, audience chat
; and moderation context.

3m Like Reply Pin

F & - ),‘ b
Y
Wz N E
) iy = - Jara Lineage
/g/ﬁ .Lb {-// // i Hello everyone

" Overview Live chat Your replies >

r Y

3m Like Reply Pin

# Replying to Jara Lineage
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Hello everyone

African Ancestry Link
Hello Jara@®

2m Like See Thread
Jevans

Greetings Everyone!!

Please When is the Pilot
Program coming?

2m Like Reply Pin
& Replying to Jevans

Greetings Everyone!!
Please When is the Pilot...
: de

T

Live chat moderation.png
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Team presentation & coordination

Princess Ndupu (Presenting)

The conference view records
a collaborative review of
program and website
materials.

| F7 AAL - Business_Plan[1].pdf b4 | Heritage Discavery Program | My % —

]
oo ? 5 X m vl it
L= e, ) https//www.africanancestrylink org/s-projects-side-by-side U ) = I\:Inchts QQJ. :

B

Brenda Thomas

Free DNA Kits for African Communities

One of our key initiatives is providing free DNA kits to African
communitios both on the continent and in the diaspora. This
initiative addresses a significant gap. as over 90% of Africans on the
continent have not had exposure to DNA testing, limiting the ability
of the global diaspora to uncover essential information about their
roots,

Through this effort, we aim to
» Expand the African DNA Database: Increase representation by Esther Aluko
improving global genetic records, which currently feature less
than 10% of African ancestry data.
+ Facilitate Close Relative Matches: Reconnect individuals with
family and ancestral ties, helping bridge the divide between
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Africo and its diaspora.

We believe every person of African descent deserves the
opportunity to uncover their unigue story, reconnect with their

B

AN

heritage. and celebrate the vibrant legacy that connects us all. This
program is not just about DNA—it's about identity, belonging, and
building a shared future.

Zamiyah Johnson Sarah Ayodola

X

Genealogical Support with DNA Results

;

v

B Q se 28 0 2@ 1::;3;; a Fidelis Okoro

(2]

4:18 PM | jay-zxzf-fgs

Video Conference meeting.png
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FIDELIS OKORO AFRIGENETRY LINK / DIGITAL MARKETING

06

Content, email & community

Editorial planning, educational writing, newsletter development and audience
communications.
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Social publishing calendar

00 AT s i i s IR @
Plan your marketing calendar by creating, scheduling, and managing your content. (¢4

The calendar documents

:_}.63] Week Month 4 Today > March 2025 Content type: all = Shared to: all w= SC h ed u |ed cO nte nt an d th e
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=4 Boosted Instagram media * Active

@ ¢ | &P Goals
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e * Set a goal, track progress
g and o helpil g for 003 / 127 submitted screenshots
= e ‘ your professional
=l success.
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Start new goal
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AAL Content Planning-Scheduling.png
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Editorial content plan
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#AAL
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#ReconnectWithAfric
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#AfricanAncestrylink
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e Highlight from the Book Club Launch
Highlight
UF:ECV‘;VI;ISHQ List of the upcoming Events for the Month
DMNA Post What African Country Does Your DNA Link You To2
Event Video 1:  African Countries with the rarest Natural
Highlight Resources
sz Highlight from the Diaspora Dialogue
Highlight
Event Video 2; Africa’s richest cultural festivals you need
Hiahliaht to experience
Reconnection  VOICE OVER ("Africa is calling her children home.
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Pact
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DNA Post  Video 3: African Innovators Changing the world

Event
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1

Content Format Post

Reel
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Same as Instagram
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The spreadsheet records
topics, content formats, copy
and scheduling detail.
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Content calendar spreadsheet

r M
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The additional calendar view
preserves the editorial
workflow and status tracking.
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Educational blog writing

,
Wlx AAL v Explore ¥  Hire a Professional Help v Q. Search for tools, apps, help & more... (J f,‘l
< Back D) Save Preview m
+ 4 ContentAl Paragraph*~» 18 v B I U A # 9 <p = = =v [=Ev = = & @
Add
+ How DNA Affects Your Health
Al Tools
& Your DNA has the information on how your body grows, functions, and responds to
Settings its environment.
Q . . . . . -
cco It is a biological molecule that contains the instructions your body needs to
function, develop, and reproduce. It is present in all forms of life on earth and
® contains each genetic code.
Monetize
e Some genes determine simple traits, like whether you have dimples, while others
influence complex factors, like your risk of developing heart disease, diabetes, or
Translate
certain types of cancer.
Apps

blog post writing.png

How you live is not the only thing that contributes to your health. Your DNA also
contributes in a great way to your body’s strengths and vulnerabilities.

Your DNA tells you the chances you have in developing certain minimal or
extreme health conditions.

Nevertheless, you should understand that having a genetic predisposition doesn't

PROFESSIONAL MARKETING PORTFOLIO / OCTOBER 2026

The article draft
demonstrates accessible
educational writing on DNA
and health.
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Website blog performance

-
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AGL (Website blog management).png
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Email template library

"’,’é Q_ Search... ® Live expert help F
The template workspace

# Create Templates Content Studio records reusable newsletter

{2} Home
& o and announcement layouts.
A Campaigns
Saved
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63 A 124 / 127 submitted screenshots
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Earlier email campaignh management

r B
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Earlier email performance dashboard
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£ Campaigns

=] .
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m
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Cll Forms Beta
% Audience
olll Analytics
[§ Website

=2 Content

B2 Integrations
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Onboarding

12 days left to access a
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tools and features.
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Email marketing 1.png

Q_ Search...
View a snapshot of your recent
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See audience analytics 2

wix Qrders wix Qrder rate

O 0%

Recent campaign performance @
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You've Always Wanted to Go Back. No...

"The One Link That Could Change Eve...

African Ancestry Link (copy 02)
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Regular email
Regular email
Regular email
Regular email

Regular email

Quick actions W

wix Total revenue
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® Live expert help

See all campaigns 2>
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$0
$0
$0
$0

$0

00000

F

Create email

Feedback

The dashboard preserves an
earlier snapshot of email
audience and campaign
metrics.
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Newsletter designh & copy
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Social Logo
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Newsletter campaign records
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Email audience snapshot
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Email engagement reporting
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AGL (mailchimp - newsletter 3).png
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The marketing dashboard
brings send volume, opens,
clicks and unsubscribes
together for review.
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Audience support & enquiries

Wlx AAL v Explore ¥  Hire a Professional Help v Q. Search for tools, apps, help & more... 0‘) (J Il v

Give 24/7 site support and improve engagement with the Al Site-Chat  Add to Site x The website inbox documents
Inbox Settings - New Message & direCt aUd ience

oot « 0 Dovd €SS . . communication and enquiry

Assign to Your Team + '
Sales RIS LS A G h a n d I I n g .

Catalog

Home

Getting Paid

>
I

David 12:51 PM Ea

Contacts 3 | want to know my African Ancestry. My mother and father were born in Haiti. | was
born in Montreal, Quebec, Canada. | Inow that most Haitians originally come from
West Africa or central Africa.

Blog

Apps |
Site & Mobile App marwa Yesterday & 090 / 127 submitted screenshots

You: Hi Marwa, We w...

Inbox 4 Start using Al suggested replies to automatically draft relevant responses. (el 8510 G0

Customers & Leads

. i Message via: Email ~ To: dpfisnice @gmail.com 1

Marketing Ali Asrood Mon

You: Hello Ali S . .

) Subject: Africanancestrylink sent you a new message

Analytics
Automations Hello David,

Emmanuel blessing  Feb 23 This is beautiful. We love that you are interested in knowing your African Ancestry. We haven't started giving out free DNA test kits.
Settings Support Our Cause Stay tuned as we will begin that soon!

CcMS Visit our website's program page to learn more about our programs - https://www.africanancestrylink.org/s-projects-side-by-side

You can also get involved with us - https://www.africanancestrylink.org/get-involved

Hello. Could you ple...

Developer Tools

¢ Edit Site

Customer service.png
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Website & project operations

Website administration, publishing coordination, task visibility and program
delivery systems.
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Earlier website administration

r 3
. " . . ) : 1 + =
Wlx African Ancestry Link Explore ~»  Hire a Professional  Help ~ Q. Search for tools, apps, help & more... oj J Q W 4 Al
african ancestry link africa ancestry african american disease A
w genetics RECOMMENDED ACTION
i v & Add a Subscribe form to notify
® 84 ‘v 36 £ 15 @13 % 0 & 52 @1 % 0 B 93 subscribers whenever you publish new
Home content. Sites who do this increase their
post views by 11%.
Getting Paid View Full Report 5 for Jun 17 - Jul 15 (29 s}
= ‘()- Add Subscribe Form
Events
Suggested for you X
Sales Earn $500 in Google Ads credit
Advertise on Google with Wix and receive an extra $500 in ad credits once your campaign Ad » www.africanancestrylink.o...
Catalog spends $500 in its first 60 days. Terms apply African Ancestry Link
Suggested for you Sieme Kl
Blog Go to Google Ads Google Ads Personalized for what you need.
Apps
o) Blog Post Optimize your site for G
. . search engines
Site & Mobile App = Africa is Calling: Visa-Free Travel Is Here for Africans View Blog Post o
Published on July 17, 2025 Kaap gaing with your SEQ Setup
Inbox Checklist to optimize your site for
®3 Q0 @O0 search engines like Google.
Customers & Leads
. - : Start Now
Marketing From Your Taste in Herbs to Your Sun-Induced Sneezes: 10 Surprising Traits ...
o Published on July 15, 2025
Al Marketing Agent [l — ®9 Q0 @O
Analytics > : s ;
y Uncovering Africa’s Royal Past: The Kingdoms You Weren't Taught About
Automations Published on July 5, 2025
@9 <0 B2o
Settings v

¢ Edit Site

AAL WEB MGT.png

Upgrade your Premium plan. Save money on a longer plan or upgrade and get more.
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The Wix workspace
documents hands-on website
administration under earlier
branding.
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Website management dashboard

-

3
i i v v i i ~ Q Search for tools. apps. help & more & . ~ " .
W'X AfriGenetryLink Explore Hire a Professional  Help Search for tools, apps, help & more 19 >4 4 Al -I—h e d a S h boa rd b |"| n g S
Care https://www.afrigenetr... [J No business email EQS Edit Business Info to g et h e r S I te O p e ra t I O n S ’
Home analytics and administration
> Al Agents - . . X
Give attendees an event app with Base44 tOO I S.
Events A mobile guide with the schedule, a personal agenda and ticket sales, built from your Wix Events. .
% sal
-
7 Catalog
Blo .
° 053 / 127 submitted screenshots
Apps Analytics View Your Site Analytics
Site & Mobile App Your key stats for the last 30 days ~ + Add Stats
Marketing Site sessions Unique visitors Clicks to contact
5 Getting Paid 3,195 7 10x 2,735 -~ 20% 0
19 today « 91 yesterday 19 today « 90 yesterday
Inbox
4 Help me grow my site traffic Updated now Refresh

&% Customers & Leads

Analytics

Automations Activity feed Sort by: Date Upcoming events View Al

Your most recent updates. Keep track of your events schedule.

Add More Tools

AGL (Website Management).png
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Website search & Al monitoring

W|X AfriGenetryLink v Explore ¥  Hire a Professional  Help v

GEZTTEED -

G Search Performance on Google

Home Top Queries Top Pages

Al Agents NEW

Events

Your top search queries on Google.
afrigenetry link

Sales © 62 :‘ilk 41 B 1

Catalo
9 View Full Report
Blog
Suggested for you
Earn $500 in Google Ads credit

Apps

Site & Mobile App $500 in its first 60 days. Terms apply

Marketing Go to Google Ads
Getting Paid
Inbox S, Performance on Al platforms

Customers & Leads

Analytics @& ChatGPT

Automations User queries 313 “ 38%

AGL (Website Managment 2).png
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e
T

traditional african clothing

© 1,089

& 17

@ﬁ] Perplexity

User queries

B &

Advertise on Google with Wix and receive an extra $500 in ad credits once your campaign spends

The number of times Al bots crawled your site following a user query in the last 30 days.

5 M 99%

Manage Site SEO

african clothing traditional

® 351 ‘% 9 B 5.3

Ad » v afrigenetrylink org
AfriGenetryLink

Google Ads

Explore Your Al Visibility

4 Gemini

A A

The website management
view includes search
performance and Al visibility
checks.

054 / 127 submitted screenshots



AFRIGENETRY LINK / WEBSITE & PROJECT OPERATIONS

Communications workspace

— o I AfriGenetry Link Central... =2 Departments @ Communications & Marketing

Communications & Marketing

& Back to Home

» Mission & Vision:
& Back to Depart ...

Ongoing Task

AGL (Notion 1).png
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Set up workspace

) 88 Share ¢’ 3¢

The Notion workspace
provides a central area for
communications and
marketing coordination.
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Documents & meeting records

= M AfriGenetry Link Central.. 52 Departments © Communications & Marketing 28 Share & ¢ -

Set up workspace The document hub organizes
Document Hub working files and meeting
% AllDocs & My Docs ®h 4 Q notes.

-~

Aa Doc name = Category & url © Last updated time
Our brand kits Policy drive.google.com March 31, 2026 6:16 PM

Event SOP (® OPEN SOP drive.google.com April 7, 2026 5:50 PM
Social Media SOP Contents docs docs.google.com March 28, 2026 2:05 AM O 7 2 / 1 2 7 su b m Itted screens h ots

Our Google Drive Strategy doc drive.google.com March 28, 2026 2:07 AM
Help Shape our Blog Google forms docs.google.com March 28, 2026 2:09 AM
Survey Google forms March 31, 2026 6:43 PM

Healing Circle Google forms docs.google.com April 10, 2026 3:57 PM

/
= Meeting Notes (1)

% All Meetings & MyNotes W By Category . g Q 7 = [ New ~

Aa Meeting name ™ Date i= Category & Video URL an Attendees ++ Summary @ Created by

A== ==ln i SIS SNaLin NOo conten 'l‘ Viallls

AGL (notion ).png
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Task board & calendar

= M AfriGenetryLink Central... 5% Departments © Communications & Marketing 28 Share & ¢ -

Set up workspace The task board and calendar
Tasks support assignment, review
— and visibility of publishing

work.
Not Started In Progress

not completef

= 1 have worked on the video = Youtube channel optimization
please include the next steps

= email news letter

073 /127 submitted screenshots

Content Calendar

Calendar W AllContent ™9 By Status = By Platform

Nodate (13) =

October 2026

AGL (notion 2).png
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Event planning board

= M AfriGenetry Link Central... == Departments © Communications & Marketing 28 Share ¢ ¢

The event database records

Set up workspace

October 2026

Event Management

% AllEvents = By Status
Aa Event name

Seeds of Health & Heritage
Fundraiser

GenAfrica Town Hall Community
Update & Listening Session

World Sickle Cell Day Activation:
Genetic Health & Prevention
Webinar

Family Reunions Across Continents
The Great Reconnection -12 Million
Campaign

Identity & Ancestry Challenge

Heritage Healing Circles

AGL (notion 3).png

B Calendar

™ Event date

September 1, 2026

June 27, 2026

June 19, 2026

May 27, 2026

April 11, 2026 — April
25,2026

April 1, 2026 —
December 31, 2026

March 27, 2026
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3.F Status

Not started

Cancelled

Not started

@ Registration open

Not started

Not started

an Event ov

Virtual

Virtual

Virtual

Virtual

Virtual

Virtual

. Format

m Category

Fundraising

Internal event

Webinar

Webinar

Fundraising

Community meetup

Community Podcast

& Event URL

notion.so

afrigenetrylink.org

drive.google.com

docs.google.com

schedules, status and
coordination information.
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50 Days DNA Health & Wellnhess Challenge

Campaign planning, speaker materials and program reporting for a community
education initiative.
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Challenge content calendar

Al

w

10

12

13

14

15

QA 6 ¢ = % 100% ~ £ % .D‘_ .U_g 123

Year: 20246 Week start on

For Month February Sunday ~ DAY OF WEEK - DAYS

Week 1
Sun Mon Tue Wed Thu Fri Sat Sunday
1 2 3 4 5 6 7 Monday
Tuesday
8 9 0 11 12 13 14
1 Wednesday
15 16 17 18 19 20 21
Thursday
22 23 24 25 26 27 28
9 Friday
Saturday
Week 2
Sun Mon Tue Wed Thu Fri Sat Sunday
1 2 3 4 5 & 7 Monday
- . . . . . Tuasdawv

February ~ March ~

1

2

3

4

5

3

7

n

Extensions Help

Centu... ~

Countdown: 7

P 1 1SN
Ceuntdown: &
days remaining

Countdown: 5
days remaining

Countdown: 4
days remaining

Countdown: 3
days remaining

Countdown: 2
days remaining

Countdown: 1

el e v e

DAY 1

DAY 2

NAY R

AGL Project - Content Calendar - 50 Days DNA Challenge(1).png
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-(9]+ B

AUDIENCE TASK

Paost why you want fo
join the challenge with
the hashtag -
Share a photo of your
water botle - use the

Set your fimer and

50-DAY DNA HEALTH CHALLENGE SOCIAL MEDIA CALENDAR B &

File Edit View Insert Format Data Tools

CONTENT FORMAT

&
H
i

4
|«

4
e

4

>

4

Ao B mY B~ 2

AAL POST

COUNTDOWN WEEK

Video

Video

Video

Flier/Video

Flier

Flier/ Video

Flier

WEEK 1

Flier
Video

Flier

Fliar

1. ARE YOU READY! Join the 50 DAYS DNA

LU ALLCKITC 34 ~eade dncimbde ~amdl folen ~bmecs ~F
Meet the Speakers for this event! (A picture of the
speakers).

1. Meet Dr. Austen Okumo (Life and Health Coach).

2. Fitness routines, heritage facts, genetic risks, DNA
Meet Dr. Annerin Maxwell (Health and Wellness
Advocate).

Meet Zita Bemice Tiena (Clinical Dietitian - Founder
of NutriWise Africal.

Meet Dr. Sarah Nabukera (Director of Health and
i \

F et

1. Post the list of activities for the week. (flier)
2. Avideo infraduction about the theme of the
week, what's expected, with questions of why they
A water bottle flier with the description (Hydration
check - share a photo of your water bottle) tag

A reel of comenne tokino oownlk

O B @-

Publishe -

Publishe _
d

Publishe _
d

Publishe _

d
Publishe _
d
Publishe -
d

KICKOFF AND AWARENESS WEEK

Publishe _
d

Publishe _
d

Publishe

® Share ~ o

The program calendar
documents the countdown,
launch content and
scheduled campaign
communications.
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Speaker coordination materials

My Drive > 50 DAYS DNA CHALLE.. > Speakers ~ = (= |

4 Ask Gemini [ Type ~ J[ People ~ J[ Modified ~ J[ Source ~ ]

Name 4

M Daniel Dent 1.png M Daniel Dent 2.png

B Daniel Dent.mp4

M Dr. Annerin 1.png

11 Dy DINA Health amcl WeTlness
Challenge Spexloer®

Meet -
Dr. Annerin Maxwell

Health and Wellness Advocate

Meet Daniel Dent

Certifled Personal Tramer, Cornective Exerciae

Specialist, Integrative Health Practitoner.

Daniel Dent is a certified personal trainer,
correctivie exercise specialist,
and integrative health practitioner specializing

m industrial ergonomics and diabetes health

50 Danes DA, Health
arsd Wsllineas

Challene Speakier

He helps cients mmprove movement, reduce

mury risk, and manage chronic con

COACHING ’

(POFT

through a practical, whole-person approach to

fitness and wellness,
B ' - !. '
4 g i sh

M Dr. Austen 1.png

k ——— ) :

.

M Dr. Austen 2.png

ar Meet - By
'I Dr. Austen Okumo 3 1

DEA, PMP, [

5o Dhages DINA D eal
Challorge hpes

eakth Systems Stremgt heming Advisaor,
i Health Conch,

D, Austen Okumo, DBA, PMP is a st rateqic health

systems strengthening advisor, researcher, and

graduate with a bachelor's degres in human certified Life and Health Coach with expertise in

(J":’ Annerin Maxwell s a medical school

health sciences, specializing in preventive and primary health care, governance reform, and
ETpa—— fimiemn s is sessbeata sboud 7o Days DNA Health " ek N RSSO L 1

AGL Project - Speakers - 50 Days DNA Challenge.png
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50 Days DA, Health

ard Weelliess

Cha

lerigpe Spariker

B Dr. Austen Okumo.mp4

Tasks

The shared materials folder
preserves speaker
introductions and supporting
campaign assets.
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Challenge impact report

N,
. k’ﬁ

e

B

mORRY

'ggx AfriGenetry Link

| ifestvle Chanaes Renort

AGL Project - Impact Report - 50 Days DNA Challenge.(1).png
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Health Conversations Initiated

Number of Move Day participants

2

Number of active participants on social media

Celebration and Closing
Week

Number of active participants in the WhatsApp group 8
3

Mutrition &
Heritage Foods
9.6% Genatic
Disease
Awareness
23.8%

@ Fitness Foundations Week Ly

& Genetic Disease Awareness
|
Week

Nutrition and Heritage Foods
®  eek

Mental Awareness and

® Epigentics Week !

Ve e

[ 50 Days DNA Health and Wellness Challenge Report
Total Participants: 21 Duration: 50 Days
ICOUNTRIES WEEKLY THEMES WEEKLY ACTIVITIES COMPLETION RATE
REPRESENTED
= Kickoff and Awareness DNA Education & Lifestyls
e Nigeria 7 Yook s
s LsSA 5 . \Fri.t::fs Foundations FDE%ZE; .
e United Kingdom 3 « Nutrition and Heritage ok
L] Ken‘y'a 2 FOOdS Week Mental Health
+ Brezi i * ConetoDucsse
* Argentina 1  Mental Awareness and
e Moldova 1 Epigentics Week
» Lifestyl d DNA
e Iraq 1 Etliea tlon Wesk

7 Completed
5 Completed
2 Completed

4 Completed

The report records program
participation and weekly
activity. It is included as
program reporting alongside
the planning and speaker
records.
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Mobile channel evidence

Additional submitted profile, content and analytics views retained as individual
supporting records.
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Linkedin mobile publishing

WhatsApp Image 2026-10-14 at 8.44.46 AM (1).jpeg
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8-42 @ wil .|l||4’§.: @
«z. AfriGenetry Link (15)
« & L =
“¥ (AGL) ==

Page posts ~ @

saa% AfriGenetry Link (AGL)
f;;j’;j‘ 1,515 followers

... - ®

Are you still looking to be part of something
amazing? Do you want to be part of AfriGenetry
Link? ... more

CALL FOR e

DALLAS COMMUNITY

VOLUNTEERS/‘

COMMUNITY IMPACT "/ ! a”. 1 . CERTIFICATE OF

Make a meaningful y SERVICE 7
difference in your T Receive a certificate

recognising your
- B ' i - contribution
| . |
| g & b
' BE A PART OF AGL
{ : N, Connect, contibute,
aff L and grow with AGL [
g%
i
WHO CAN VOLUNTEER INNOVATIVE SOLUTIONS
" Students & Recent Craduates Bep
" " fa

« Healthe lic Healt
' Community Members et

= @] <

The mobile post view records
distribution of volunteer
recruitment materials.
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LinkedIln mobile dashboard

WhatsApp Image 2026-10-14 at 8.44.46 AM (2).jpeg

PROFESSIONAL MARKETING PORTFOLIO / OCTOBER 2026

8:42 ,(_9 all Ll "’:'? @
sz AfriGenetry Link d
th £
Dashboard ~ @
Today's actions (2]

Pages that complete these actions regularly grow
Ax faster

Done for now

Check back for more actions later

Track performance

Grow your Page 3x faster by leveraging insights and
analytics

545 28

Search appearances New followers
A 14.7% last 7 days ¥ 3.4% last 7 days

® O OO

Show all =

Fidelis, try Insight Tag

Analyze audience
demographics through

I tmlenddlon lnnimbd Tan

= @] <

The mobile dashboard
supports review of page
activity and performance.
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Instagram content grid / view 1

WhatsApp Image 2026-10-14 at 8.44.46 AM (3).jpeg
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-
"0t RE
STILLYS

L]

h¢

i 1

Qo
~

Friends

(o

BUT WE CAN'T
IND EACH O 3

FAMING

The content grid provides a
visual record of campaign
creatives and publishing
consistency.
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Linkedin mobile analytics

8:43 © allall & @
AfriGenetry Link d
W (o aiilhen : :
— ~ The analytics view preserves

audience and follower
indicators as displayed.

Search highlights

Search appearances 545
Last 7 days A 14%

Visitor highlights @

Page views 125 115/ 127 submitted screenshots
Last 30 days A 25%
Unique visitors 58
Last 30 days A 115%
See more

Follower highlights @

Total followers 1 ,51 5]

Lifetime

New followers 78

Last 30 days A 114%
See more

WhatsApp Image 2026-10-14 at 8.44.46 AM.jpeg

PROFESSIONAL MARKETING PORTFOLIO / OCTOBER 2026



AFRIGENETRY LINK / MOBILE CHANNEL EVIDENCE

Facebook mobile dashboard

WhatsApp Image 2026-10-14 at 8.44.47 AM (1).jpeg
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8:37 © alllall & @

< Professional dashboard Q &

e B

Analytics Content Community Monet

saln  AfriGenetry Link >

—

=
E .is.o 2.5K followers

%  You have 4 updates.

\ -_ Q\
=) m ®
/7 114 2110
Posts Stories Reception
Analytics >

28 days 7 days Today

Views Approximate earnings

26,879 1448%  $0.00 -

Engagement Follows
1,838 T370% 20 T33%
Content >

Latest post

Views

The mobile dashboard
records page management
and performance monitoring.
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Facebook mobile profile

WhatsApp Image 2026-10-14 at 8.44.47 AM (2).jpeg
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8:36 ©

AfriGenetry Link

N S

alll Ll ’:."? Q8

24Q ©
Linking~

Current vibe...

\&\\\ L I\I"-;. Ty
L

v

2.5K followers - 4 following - 602 posts

Connecting Africans and the global African
diaspora to their heritage, genomic ... See more

@ Non-profit organisation - @ afrigenetrylink - & +1

940-597-6018

@ Professional dashboard o4 Advertise

3

i#® Add to story

You're not currently

optimising for purchases
But it could help you lower
your cost per purchase. Learn

X

@ 6 I @@

O

<

The mobile page view
documents branding and
public-facing profile
presentation.
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Instagram content grid / view 2

WhatsApp Image 2026-10-14 at 8.44.47 AM (3).jpeg
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8:35 allall & @

nnnnn

CALL FOR o
VOLUNTEERS &
f

P~ PR |
- WHAT DO YOU KNOW ‘{

“TABOUT YOUR BLOODLI| &

RECONNECT
WITH THE FAMILY
il HISTORY WE'VE

The second grid view
preserves an additional
screenshot of the published
creative library.
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TikTok mobile profile

WhatsApp Image 2026-10-14 at 8.44.47 AM.jpeg
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838 alll Ll "’:'? @
74 e 2 =

AfriGenetry Link @ s
@afrigenetrylink o bl _.t(-,_
=7 |

\EGRO

Connecting Africans & the global African diaspora
to their heritage, genomic health & healing through
DNA, community outreach, workforce & research
partnerships

45 3,574 13.8K

Following Followers Likes

https://www.eventbrite.com/efagl-comm...

+ Add college

2 TikTok Studio # Subscription

- ¢ 6 0 RN O

@ View expired Stories in " Your private
videos"

WE'RE CIC-)ﬁ‘J§ (
B STI1L,
‘ SFAMILY:.

p
11l 2 amwrwn—a---
IND EACH OTHER
,—,,';,.
-

X
intied ARE/ IS R =

CALL FOR

Home Friends ) Inbox Profile

= O <

The mobile profile documents
account presentation,
audience indicators and
published videos.
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Instagram mobile profile

WhatsApp Image 2026-10-14 at 8.44.48 AM.jpeg
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8:34 © all il & @
-+ afrigenetrylink ve W —
Ready for...

AfriGenetry Link (AGL) i~:
[ ¥
| e ¥ %\ 442 4,478 76
B9 'S g
.g;é £S5 posts followers following
QO
-
Non-profit organisation
Connecting Africans and the global African
diaspora to their heritage, genomic health, &
healing through DNA, community outreach,
workforce & research

2 linktr.ee/_AGL_and 1more

@ AfriGenetry Link + Add

Your dashboard
A 15.8K views in the last 30 days.

Edit profile Share profile Contact
Wl ‘ n
New Community Ev... DNA AGL Blogs

H © 5 B
[ o
WE'RE COMING

. l,t_sm

= O <

The profile view records the
account bio, highlights, brand
presentation and published
content.
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Complete original portfolio

All 51 original pages follow, including existing client work, proof, certifications and
selected feedback.
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DIGITAL MARKETING & SEO SPECIALIST

FIDELIS OKORO

PROFESSIONAL
PORTFOLIO

Search. Strategy. Measurable Growth.

SEO « Paid media * Analytics
Content ¢ Al Search « Growth strategy




FIDELIS OKORO / PORTFOLIO

Portfolio guide

CJ» Search and website cj» Acquisition and campaigns

AfriGenetry Link search work and an ongoing Meta and Google ads work, content, email
Elites Solar SEO program. and social execution.
CJ» Strategy and operations Cjb Credentials and contact
Approved CHAISE marketplace strategies and Capabilities, tools, certifications, selected feedback

Veksra founder work. and direct contact.
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Professional profile

| am a digital marketing and SEO specialist who helps
organizations become easier to find and better at turning
attention into meaningful action.

My work begins with the audience and the business goal: |
examine search demand, website experience, and campaign
data, then create a detailed marketing strategy and set
priorities a team can actually execute.

| have worked across SEO, paid advertising, Al Search,
content, social media, email, website optimization, and
reporting.

| founded Veksra to bring that same practical approach to
businesses investing in search visibility. | value clear
communication, useful measurement, and work that
connects marketing activity to real decisions.

Founder of Veksra. Based in Nigeria and available for remote collaboration.
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Core capabilities

CJ" SEO and search visibility

Technical audits, crawl and indexability, on-page
Improvements, keyword intent, local SEQ, internal
links and Al search assessment.

Cjb Analytics and conversion

GA4, Search Console, GTM, dashboards, reporting
and landing page diagnosis.

CJ» Paid media and lead generation

Meta and Google Ads, campaign structure, audience
and creative testing, budget allocation and tracking.

<j> Content and strategy

Campaign planning, social and email content, go-to-
market plans, editorial calendars and website
management.
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Selected experience

Q AfriGenetry Link CJ-> Elites Solar World

Digital marketing, search, campaign publishing,

newsletters and community support for a US Paid ads management and a 90-day SEO growth

program / Website optimization for a Nigerian solar

nonprofit. business.
C}b CHAISE <j> Veksra and FOREVER LEGAL
Approved acquisition, activation and content Founder project building an SEO agency; a separate

strategies for an African freelance marketplace. website and digital presence audit.
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AfriGenetry Link & FOREVER LEGAL | SEO diagnosis

Site Audit 1l e Send feedback

1:::'[ Projects F 15 af ancastrylin ]
Site Audit: africanancestrylink.org v [T e Ul 5 Looker Studic | A, PDF | 1, Export | S+ Share &

o° SEO v
100/100

AfriGenetry Link
africanancestrylink.org  Updated: Sat, Mar 29, 2025  [] Mobile  JS rendering: Disabled  Pages crawled.

< d b SEO Dashboard
Slte Au lt COMPETITIVE Overview Issues Crawled Pages Statistics Compare Crawls Progress JS Impact % Copilot” @
Problem and role
Traffic Analytics Site Health Errors Warnings hotices

31 187 « 45

Organic Research

Keyword Gap

Backlink Gap
A

L u ] | ] ] ] Y 1 ’
Review site health, search visibility and
: Keyword Magic Tool ¥ Top-10% websites v 92% Thematic Reports
Keyword Strategy Builder

discoverability. My work includes audits,

0%

- Crawled Pages
Organic Traffic Insights - -
L 88% O 99%

100

keyword research and website = s
improvements. o —— —

® Broken 4]

Site Performance Internal Linking Markup

O 96% O 95% O 98%

Bulk Analysis
Have issues 70

@ Redirects 2
L Sits Aiiedit - . ~a

Spider @

Sae@EmingTog @ hitpsy/wem discoverfareveregal com/ o ; ’

Intarnal Cxtarnal  Sacority Bespanss Csdea Page Titles  Mdeta Dsscriptien  Mats Keywords W1 | uases Gme Dwrchms Cagaants Dasponsa Timss AP Spaliagh v

o SEO —— —

Ursteis
[T —e—p— from 0 e
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tusrad Susek ] 0%
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3
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I l I I l . CoBtagaryamans plarng
et e e F § 5 F I F P OB §
4 5 8 % L ] & -~ %
& L i 2 i o=
{ f o & r E * £
; G B SR S
Selected Ceba: 1 Fiwr fom 7 B . ) 5 §
] i 2
B = ] Copr Isgwe Detads Yiew: | Detad - 2
¢ Comgletas 130/ 130 {100%) 0 Ramaining
rvweston pveriegal comVTiogpapel
mrRIeE .
cxovforvetlogel_convbicg pages & :
. et o sl prew’ o
ot e et ITF a the e i
o
Ieckrrable rels"next” ot 1 atirit apageand
Thog ki Bics - Page 4 54 § - FOREVIER LEGAL ! ! ]
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AfriGenetry Link | search measurement

HubSgbt

Search Console analysis SEO SN

Inspect queries and page performance to T T
identify technical and content priorities. Pair |
search data with a specific page or issue o R —

= ‘ Google Search Console @ inspect any Ui in “hitps fwi

before recommending a change. IS o o

M Cwerview 28hours | Tdays | Mdwys | o Imonths | Moe -

Q  Insighis

D New! Right-lick th chan 1o 0dd 8 cusiom annceation 10 your date, Lasen more

~* Parfermance

0 UAL inspection *
Site Grader
Indaxing
= ‘ Goog!e Search Console Q, Inspect any URL in "https://www.africanancestrylink.org/" @ & @ H G B Pene
[5] 75T
g Sitema
@ https:iwww.africananc... ~ Performance ¥ EXPORT © Removas
2
A Overview | 24 hours l 7Tdays | 28days + 3months | More ~ | _ Search type:Web ~ | | + Add filter ) Last update: 4 hours ago G CoreWeb Vilals R YA, VN T v V Google Searc}l
Q Insights £ : ‘ ks o : ‘ ' Ana.IYSis
e = . . = Shoppng
A Peckirmanes (D New! Right-click the chart to add a customn annotation to your data. Learn more Got it e — "
Q, URL inspection = =
[+ Total clicks 4 Total impressions [ Average CTR Daily -
- i Q
313 208K _ 1.5%
Iy Pages

I Videos
Tg Sitemaps

& Removals

= Experience

(#) Core Web Vitals

@ HTTPS 916/25 9/25/25 10/4/25 1013725 10422125 10/31/525 1110425 11720025 11/30/25 12/10/25

+ Shopping

&) Merchant opportunities QUERIES PAGES COUNTRIES DEVICES SEARCH APPEARANCE DAYS
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AfriGenetry Link | keyword Research/Analysis

Keyword analysis

Detailed research of keywords and search
queries using Ahrefs and Semrush to identify
content priorities.

SEMRUSH

african ancestry 4 Upgrade

-
a SEO < Home > SEO Keyword Overview

SEO Dashboard Keyword Overview: african ancestry

{b o B United States v O Desktop v Jun 19, 2025 » usoD
Competitive Research

1] i i . :
Dormain Overview Overview Bulk Analysis

Organic Research
O g

Keyword Gap Al-powered 4" Enter domain for personalized data | & Select location w
F X Backlink Gap
pos Keyword Research Volume Global Volume Intent
Keywaord Overview 5°4K = 3'7K Navigational
v |
Keyword Magic Tool = US I 5.4K
&> Keyword Strategy Keyword Difficulty B|zZa | 260
i Trend
5 Position Tracking s 7 UK | 140
Qrganic Teafmic Maights You will need to have & referring domains EAE | "
:2 and optimized content to compete here. - AM ] 50
Link Building
Other I 26K

Backlink Analytics
Backlink Audit

Keyword ideas for “dna health”
The first 20 keywords out of 275

Phrase match / Questions

Keyword

dna health testing
dna health

dna health test
dna health bpc 157

Pricing Enterprise More

dna health test

estry dna health

health analysis

€1 Keyword Research course  F[] User manual [ Send

KD Volume L

>1000

>100

>100

>100

>100

>100

>100

Updated

3 March

25 February
24 February
24 February
21 February
22 February

25 February

* Update metrics | £, Expor

CPC

$1.86

Competitive Density

0.54

PLA Ads
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O TV ATy

SEO Mﬁobile | |
Areas addressed | VY
y J

= @ Google Search Console Q ‘Il U_L
Mobile usability, canonical tags, search appearance, coe e v Mot
page-level optimization and content relevance. :
Hﬁﬁ =—
Website
o v bout good
mobile fix
How to read th is wo rk = ‘ Google Search Console Q, Inspect any URL in "https://www.africanancestrylink.org/ @ ZEa 9
% https:/fwww.africananc... = Page indexing > Alternate page with proper canonical tag ¥ EXPORT |
The example on the right is a snapshot of site and PN oo et 1 et ot b e et
Search Console views. It documents a diagnosis, not yo— Aicompages ~
a before-and-after outcome. o
- Indexing o Alternate page with proper canonical tag
I'ﬁ; Pag These pages arent indexed or served on Google
@ vid LEARN MORE
8 sitemaps
© Removals Firstdetected 1212502 Done fixing? \mumTEFm

¢J Merchant opportunities

2 Canonical Tag

» Security & Manual Actions




FIDELIS OKORO / PORTFOLIO

AfriGenetry Link | Al Searc

Areas addressed

Al visibility, Traffic
overtime, Al search
analysis.

Al SEO

=xplore ire a Professiona elp
Expl H Prof | Helg

KEO & GEO Al Visibility Overview

Al Visibility Overview

Explore your site's visibility and perception across Al platforms. Learn more

[ @ ChatGPT - 0% ] + Gemini * 18% & Perplexity + 0%

Site mentions

See how often your site is mentioned or cited by Al in response to potential user questions

ChatGPT visibility score (i
0%

All = 22

® Mot mentioned « 22

Where can | find DNA testing services for African heritage in the US?

Mon-branded 8 sources

Does Africanancestrylink offer DNA testing kits for African ancestry in the US?

Hramded 1 source

Where to get African ancestry DNA testing with health insights in Washington, D.C.?

Mon-branded 3 sources

ISI

Explore ~  Hire a Professional  Halp ~

Al Reports Al Bot Traffic over Time

Al Bot Traffic over Time

Track how often Al bots crawl your site in response to user queries and for training. View report definitions

O Last 30 days (Dec 1- Today)

Bot: Opanal - user bot, Perplexty - user bot. Clouda - t

Measure: Hits

0%, # -

% Run Test Again

Aug B

(¥) Not mentioned
(=) Not mentioned

() Not mentioned

Group by day

x Claas

e 11 D 13 Dac 15

09

Dec 25

T CUSTomiz

Dec 29
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AfriGenetry Link | Cross-Platform Paid Media Management

} GooGLE ADS } MEeTA ADS

Managed Facebook and Instagram
campaigns supporting the Dallas
Community DNA Pop-Up, including
campaign structure, audience delivery and
creative-level performance monitoring.

Managed Google Ads activity and
monitored account- level trends across
campaigns, ads and conversion reporting.
The screenshots demonstrate substantial
reach and ongoing optimization activity.

} EVENTBRITE ADS

Used Eventbrite's paid social tools to
promote the Dallas event, test
audience segments and turn paid
traffic into event registrations.

Role demonstrated: paid media execution ¢ campaign monitoring * audience segmentation ¢ performance analysis * event acquisition

AFRIGENETRY LINK | PAID MEDIA MANAGEMENT
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Account Performance & Scale

Q i1 c O » ™

Search Appearance Refresh Help  Motifications Ask Advisor

= \ Google Ads

781-286-8803 AFRIGENETRY L.
fokoro@afrigenetrylink.org

View (2 filters)

I_ Overview Overview {2 All campaigns Custom | Apr1-Jul31,2026 £ > Show last 30 days
Create )
Recommendations . ~ Clicks v Impressions v Avg.CPC v Cost = .
[ '_":
B - 3.8K 84.7K $8.13 $30.9K Metrics ~ Adjust
mpaigns Insights and reports ~
400 10K
‘EP Campaigns ~

Goals
’p Assets ~
“ 200 5K
Tools
Audiences, keywords, and o
E content

Change history Mar 20, 2026 Jul 27,2026

g...
p—
53 Account diannnstics

AFRIGENETRY LINK | PAID MEDIA MANAGEMENT

GOOGLE ADS

! WHAT THE DATA SHOWS

The account generated approximately
84.7K impressions and 3.8K clicks
during the selected period, with $30.9K
In platform-reported cost. The trend line
shows traffic and visibility scaling
across the period.

! MY MANAGEMENT FOCUS
Monitored account performance,
campaign delivery and cost efficiency;
reviewed traffic trends and used
campaign-level reporting to guide
ongoing optimization and budget
decisions.
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Campaigh & Conversion Management

“ ol & @ o ol

Search Appearance Refresh Help  Motifications  Ask Advisor

= N\ Google Ads

781-2806-8803 AFRIGEMETRY L...
fokoro@afrigenetrylink.org

View (2 filters)

I' Campaigns @ Al campaigns Custom | Apr1-Jul31,2026 ~ | < >  Showlast 30 days
Create Cost Conversions Impr. Avg. CPC o
it it |
SR{UCAVAT 10,741.36 84,719 $8.13 i - =
e R e Metrics Adjust Download Expand
>ampaigns 4+ §$15,774.86 1+ 415418 4+ 57,712 4 50.59
A% $400.00
Goals
4 $200.00
Tools
B 5$0.00
Billing o Apr1,2026 Jul 31, 2026
—_— r= :
- £S3 Y Add filter Q = D (1] &, o2 : N
Search Segment Columns Reports Download Expand More
. Optimization =~ Campaign Bid strategy
D ® Campaign Budget Stamws | SR s _E:_'q'l:e: type e Conv. value

AFRIGENETRY LINK | PAID MEDIA MANAGEMENT

GOOGLE ADS

' CAMPAIGN PERFORMANCE

The campaign view reports $30,917.16 in
cost, 84,719 impressions and 10,741.36
platform-reported conversions. This
demonstrates active management at
campaign level rather than passive
account access.

| oOPTIMIZATION WORK
Reviewed campaign status, budget,

bidding and conversion performance while
tracking changes over time. Performance
reporting was used to identify where
delivery was growing and where further
optimization was needed.

04
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Ad-Level Performance Review

= N\ Google Ads

- Ads
reate

Impr. Cost Conversions
D $5,559.37  3,873.11
paigns + 11,731 +~ §2,273.07 4+ 1,658.30
? 600
woals
%
‘ools 300
B
illing

0
Apr1, 2026
dmin 0
@ +1more Add filter
O e Ad Campaign
African American Ancestry | African American

Rights | African American Museum +12 maore

AFRIGENETRY LINK | PAID MEDIA MANAGEMENT

Q [ﬂ e ‘ J@ q BETA

Search Appearance Refresh Help  Motifications Ask Advisor

Custom | Apr1-Jul31,2026 £

Clicks

781-286-8803 AFRIGENETRY L.

fokoro@afrigenetrylink.org o

> Show last 30 days

—

1 ! 0 3 O il = 4,

Metrics Adjust

Q = o [i1] L,

Search Segment Columns Reports Download

Ad group Status Ad strengih

Download Collapse

Jul 31, 2026

Expand More

Ad type Impr.

GOOGLE ADS

. AD-LEVEL VISIBILITY

The ad view shows 21,730 impressions,

1,030 clicks and 3,873.11 platform-
reported conversions for the selected
reporting view, allowing

individual ad performance to be
reviewed beyond campaign totals.

! WHY IT MATTERS

Working at ad level makes it
possible to compare message
delivery, identify stronger assets
and connect optimization decisions
to actual campaign performance.
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Performance Growth Over Ti

2o <K 781-286-8803 AFRIGENETRY L
Appearance Refresh Help  Nofifications Ask Advisor fokorog@afrigenetrylink.org

= N\ Google Ads

View (2 filters)
I_ Qverview @ All campaigns Custom | Jan1-Mar31,2026 =~ ‘ 4 > Show last 20 days
z Create
Create
Recommendations .
 Clicks * Avg.CPC * Cost e
© . i
i Metri jus 3 5
= Insights and reports v 1 .71 K S 6 ' 9 3 $1 ] i 8 K etrics  Adjust ampaign
? Campaigns v 50 600 ?
Goals Goals
Asset “
% %
Tools 25 300 Tools
Aud keyword d -
content
8 B
Billing Billing
Change history 0 0
@ Jan 1, 2026 Mar 31, 2026
Admin m Admin

! PERFORMANCE STORY

me

&\ Google Ads

Wiew (2 filters) [
F OverVIew m i Sl i S

GOOGLE ADS

q HLIA

ns  Ask Advisor

781-286-8803 AFRIGENETRY L
fokoro@afrigenetrylink.org

@

b Show last 30 days

Apr1-Jul31,2026 ~ | £

Recommendations L ~ Impressions = Avg. CPC + Cost ey _
it =
84.7K $8.13 $30.9K Metrics  Adjus
Insights and reports s
400 10K
Campaigns b

Assets ~

200 oK
Audiences, keywords, and &
content

Mar 30, 2026

£ Account diannastics

Jul 27, 2026

The January - March view shows 22K impressions and 1.71K clicks, while the April - July view shows 84.7K
Impressions and approximately 3.8K clicks. The latter period reflects substantially greater visibility and traffic
volume. Because the date ranges differ, this is best presented as directional growth rather than a like-for-like

percentage comparison.

AFRIGENETRY LINK | PAID MEDIA MANAGEMENT
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META ADS

Campaign Management for Dallas Pop-Up | cAMPAIGN STRUCTURE

Managed multiple Dallas Community
DNA Pop-Up campaigns with different
optimization goals, including link clicks,

() Campaigns ,ﬂ @: AfriGenetry Link (176610... w @ Opportunity score £ Review and publish ﬂ

n I Allads (® Actions < Active ads £ Had delivery 4+ Seemore Create a view o Ia n d i n g _ pa g e V i eWS a n d Vi d eo
Search to filter by: name, ID or metrics e n g a g e m e n t .
h Campaigns B0 Ad sets for 1 Campaign [F] Ads for1Campaign @ Last 30 days: Sep 5, 2026 - Oct 4, 2026 ~
=z
' &) Duplicate - ¢ Edit - T i+ Analyze & A/Btest &) More = Il Columns: Performance « = - 8 ~ < - (=) I
8 gf‘” T Campaign T4 ~ | Delivery 4 *  Actions - SA::;::;tinn * | Results T4 - rce?utltper 4 ~  Budget T -
& o . ToneDen Campaign 839801 - DALLAS Communi.. @ Active (® 3 recommendations T-day clickor ... 178 $0.18 Using ad set bu... '
b All conversions Link clicks Per Link Click P E R F O R MA N c E c 0 NT RO L
= & ToneDen Campaign 840215 - DALLAS Communi... Off 7-day click or ... 29 $011 Using ad setbu...
All conversions Link clicks Per Link Clic
‘&)b & Dallas Community Pop-Up Campaign Off J-day clickor ... 35 $0.49 $5.00 Ca m pa ig nS We re actively SWitChed On
All conversions Landing Page Views  Per Landing Page View Diaily
= @ AGL Community DNA Pop-Up Campaign Off T-day click or ... 210 $0.18 $2.00 Or Off aS need ed , With Cost per resu It
All conversions Landing Page Views  Per Landing Page View Daily
* ® Dallas Community DNA Pop UP Off ?-dayclic.k or... ) 1:5;68 ] _$D_.02 Using ad set bu... a nd del ive ry reViewed to dete rm i ne
0 All CONVETSIONS IrUFiays Lost per hruPlay
; Resultsfrom s campaigns @ == which campaign paths deserved
continued spend.

AFRIGENETRY LINK | PAID MEDIA MANAGEMENT 07



FIDELIS OKORO / PORTFOLIO

META ADS

Traffic Efficiency & Audience Delivery

! TRAFFIC RESULT

Q Search @ | B ToneDen Campaign 839801 - DALLAS Community DNA Pop Up Campaign > B33 Adsets > [09Ads @® Active .

The selected campaign generated 178
link clicks at $0.18 per link click from

oy Performance (") Actions
BB ToneDen Campaign 839801-DALLAS ...

B2 Smart Lookalike Audience for Your E...  + S $3 1 .83 in Spend, demOnStrati ng IOW'COSt
) Campaign: DALLAS Commurity D... += traffic acquisition during the reporting
Performance overview AT : = Customize .
[3 Campaign: DALLAS Community D... e+ i G el e pe rIOd .
B Campaign: DALLAS CommunityD... s Link clicks @ Per Link Click @ Amount spent @
- *' 178 $0.18 $31.83 I
B8 Existing Fans
Link clicks
[0 Campaign: DALLAS Community D...  #** 50
[ Campaign: DALLAS Community D... e+ 40 y//“ . AU D I E N c E AP P ROAC H
30
e SR R 29 The campaign structure includes Smart
A F R Lookalike, Existing Fans and Interest
[ Campaign: DALLAS Community D...  #** Sep 5 Sep 12 | | r-Se‘p2CI‘ | Sep 27 Oct 4 Aud ience Segments' ShOWi ng a m iX Of
"= Campaign: DALLAS Community D... +es B Linkclicks v# Historical edits

prospecting and warm-audience targeting
"= rather than relying on one audience pool.

) Campaign: DALLAS Community D_..  #++

AFRIGENETRY LINK | PAID MEDIA MANAGEMENT 08
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Creative-Level Performance Monitoring

< Al.. | Untitled @& AfriGenetry Link - & 1Adac... | ... refreg‘}’;z; h?’eti’:ia”‘fdlfr:fﬂ”gff m- () Refresh || 2> Share || & Export || fg
Had delivery Search to filter by name, ID or metrics & This month: Oct1, 2026 - Oct 5,2026 «

i Pivottable w Ungroup breakdowns b4 Reset column widths [@ Format | [[] Customize
Account - Campaign name - Ad name - Reach = Impressions = Frequency = Amount 4 = CPC ~ CPM (costper = CTR (all)
name spent (all) 1,000

impressions)
AfriGenetry Link Al All 3,767 6,036 1.60 $38.86 $0.12 $6.44 5.33%
ToneDen Campaign 8398.. All 2,850 4370 1.53 $28.97 $0.13 $6.63 5.22%
Campaign: DALLAS Co... 711 796 1.12 $8.94 $0.14 $11.23 7.79%
Campaign: DALLAS Co... 746 844 1.13 $8.55 $0.12 $10.13 8.41%
Campaign: DALLAS Co... 625 660 1.06 $6.47 $0.15 $9.80 6.67%
Campaign: DALLAS Co... 617 1,075 1.74 $4.13 $0.10 $3.84 3.81%
Campaign: DALLAS Co... 419 935 2.23 $0.43 $0.14 $0.46 0.32%
Camnainn: NAL 1 AS Cn 34 3R 10A/ %021 %0 N4 %5 A7 13 AQ%4
Total results 3,767 6,036 1.60 $38.86 $0.12 56.44
£1 154t Total Per Me Total spent Per Click Per1600 tmpressions

1 /31 rows display Meta Accounts

AFRIGENETRY LINK | PAID MEDIA MANAGEMENT

META ADS

! REPORTING SNAPSHOT

Across the visible reporting view,
Meta shows 3,767 reach, 6,036
iImpressions, $38.86 spend, $0.12
CPC (all) and 5.33% CTR (all). Several
visible ads recorded CTRs above 6%.

} HOW I USED IT

Creative and audience results were
compared using reach, frequency,
CPC, CPM and CTR to identify efficient
delivery and inform which

ads or audiences should receive more
attention.
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Event Registration Acquisition

DALLAS Community DNA Pop Up Campaign

® LIVE

Campaign started on Wednesday, September 30th 2026, 1:00 pm Ends on Saturday, November 14th 2026, 6:00 am

EDIT CAMPAIGN UPDATE PAUSE DUPLICATE CREATE PDF VIEW IN ADS

BUDGET CAMPAIGN CAMPAIGMN REPORT MANAGER

3 This campaign is performing great!

You've added 37 new event attendee registrations on Eventbrite! For every USD you spent, you've created 1 registrations to your event.

o) 3181 @) 186 Q) s5

Total People Reached People Available to Retarget Time Saved
The total number of potential buyers The total number of people who
reached with this campaign. engaged with the campaign. These fans

The amount of time (in minutes) you
saved by creating the campaign on
can now be retargeted with the Grouped eventbrite in Boost.

Remarketing audience.

AFRIGENETRY LINK | PAID MEDIA MANAGEMENT

NOTIFICATIONS

EVENTBRITE ADS

! DIRECT EVENT OUTCOME

Eventbrite attributes 37 new attendee
registrations to the campaign. The
campaign reached 3,181 people and
created a retargetable audience of 186
engaged users.

! WHY THIS MATTERS

Unlike traffic-only metrics, this view
connects paid promotion directly to
event registrations, giving a clearer
picture of the campaign's contribution to
attendance.
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Audience Segmentation & Efficiency

OVERALL PERFORMANCE

Audience Type Spend

All Audiences $3358
O

Interest Audience $11241
O

Existing Fans $1‘ 070
O

Smart Lookalike Audience $1047

for Your Event

Reach

3,181

1,794

899

AFRIGENETRY LINK | PAID MEDIA MANAGEMENT

Clicks

186

69

64

Cost Per Click

018

$018

$020

$016

Click Thru Rate

3.65%

220%

067%

6.20%

EVENTBRITE ADS

. BEST VISIBLE AUDIENCE

The Smart Lookalike Audience
recorded the strongest visible CTR
at 6.20% and the lowest CPC at
$0.16. Existing Fans also performed
strongly with a 5.67% CTR.

. OPTIMIZATION INSIGHT

Audience-level reporting made it
possible to compare efficiency rather
than judging the campaign only by total
reach. Stronger response from lookalike
and existing-fan segments provided
useful direction for future promotion.
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Campaign Setup & Paid Social Management

Facebook & Instagram Ads

Strategy

Quickly create ads that get your event in front of maore people.
Ad Campaigns
Multi-Event Ads ¥ Live 1 & Drafts o ¥] Scheduled o

Search Ad Campaigns By Title

FILTER All Live Recently Ended

DALLAS Community 3181
DNA Pop Up Campaign -

DALLAS Community 552
DNA Pop Up Campaign 2 f

PAUSEL
™ \IBED

! MANAGEMENT SCOPE

186 $33.58 $018

29 $315 $om

Create a new campaign

2.85%

& eventbrite

ay

]

=

Lun,
1=
=,

Marketing Tools

Dashboard Email Campaigns Social Media

SMS Campaigns | Upgrade J

Facebook & Instagram Ads

Ad Campaigns

Quickly create ads that get your event in front of more people.

e Select your event

We'll recommend the best campaign to run

Please wait while we load vour events

EVENTBRITE ADS

Paid Social Ads Eventbrite Ads Instagram Growth Promotic

Set up and monitored paid social promotion from Eventbrite's marketing tools, including live campaign status,
budget management and performance review. The campaign dashboard shows 3,181 reach, 186 clicks, $33.58
spend, $0.18 CPC and a 3.65% CTR.

AFRIGENETRY LINK | PAID MEDIA MANAGEMENT
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Paid advertising

View (2 filters n #d groups (1
E' Chvarylew @ All campaigns = B What is African DNA e Select an ad group
‘ Cruatg B ooyt i e
f scommendations ol tatus pe Searc Builget L G 0! 2 i
Ra n g e o w O r k a l S @ Enanled Stat Type: Search Budget: Pertfolio Maximize Conversions_, 52 = settngs
i Insights and reports A .
o Custom | JanB - Feb 4, 2026 Show last 30 days
’ i Campaigns £ ¥ ¥
‘.FEP Campalgns A
Gaals Campaigns Drafts Settings
Tooks () You are viewing data hetween 2026-01-08 and 20260204 Change date range
Ad groups

Cosl Conversions Ay, Largel CRA (3]

This screenshot shows paid = S | | B w @ oo

@ + 474

campaign interfaces and reporting

+ $100.54 o 14435 -

Meta and Google Ad ' R
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Paid advertisi
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AfriGenetry Link | Social Media Execution

Publishing and optimization

This screenshot shows profile improvements, a
revised content approach, and changes in platform
reach for AfriGenetry Link’s social media page.

Before

@africanancestrylink

6 40

Edit profile Share profile ,94.

90% of Africans living in Africa have never had a
DNA test. Let's change that!

2 instagram.com/africanancestrylink

AFRICA, DNA AND
GENETIC DISEASES

HISTORY O}
AFRICAN AMERICANS| HISTORY OF
TO UNITEDSTATES AFRICANS
IN JAMAICA

Africanancestrylinkv  Edit

38 2,822 6,916

Connecting Heritage, Health, and Healing Through
DNA.

& https://www.africanancest... and 2 more

TikTok Studio Subscription

.

with a clase
felative.

& -

R

b
[> 176

Before

After

Views
Views @

3.3K T 50.4%

From followers @ 8.4% 1 953%

From non-followers @ 91.6% | 43%

Interactions

Content interactions @

446 . 15%

From followers @ 17 71 466.7%
From non-followers @ 429 | 47%

> Reach

Facebook reach @
1 .6 K ™ 77.9%

From followers @ 9 | 357%
From non-followers @ 1,552

> Follows

Follows @

4 + 69.2%

Unfollows @ 3 1T 200%
Net follows @ 1 L 91.7%

T 78.49

Views
Views @

98.8K + 1.ak%

From followers @ 4.1% 71 13.9%
From non-followers @ 95.9% . 0.5%

Viewers @ 43,335 1 11K%
Visits

Facebook visits @

1.7K T 49.9%

Interactions

Contentinteractions @

1 4 K T 232.9%

From followers @ 218 1 1.3K%
From non-followers @ 1,227 1 193.5%

Follows
Follows @

1K T 31K%

Unfollows @ 49 T 2.4K%
Netfollows @ 979 T 3.2k%
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AfriGenetry Link | content and community

Execution across channels

Social Media Management

Develop and publish approved
content, support community
engagement and adapt video or =

Interviews for distribution. S Channel dashboard

Latest YouTube Short performance

Explore more safety praciices

HOW TO
“  RELOCATE, £ Ideas for you

Why this matters

A working content system keeps = ST
campaign messages consistent S— e e
across channels and gives people
a clear next action.

Youtube
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Social Media Execution

Publishing and optimization

This screenshot shows profile improvements,
a revised content approach, and changes in
platform reach.

Reported snapshot

A Facebook screenshot shows reach
moving from 29 to 713 over its shown
reporting windows.

Social Media Managment.

Your Facebook reach decreased by
6.5% in the last 28 days

Before Reach Content
. . An/ﬂ/
29 O

Your Facebook reach increased by
2446% in the last 28 days

After
Reach Content
AN AN M
715 149

Before

After

Reach
1.6K +100%

from previous 90 days
f )

Engagement

652 +100%

from previous 90 days

from previous 90 days
16.7K 1100%

Impressions

from previous 90 days
1.1K 1100%
3-second video views

3-second video views

122 +100%

from previous 90 days

Net followers

1 7 +100%

from previous 90 days

from previous 90 days

103 1100%

Net followers

from previous 90 days

1.6K 1100%

Engagement

undefin
ed
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Elites Solar World | Social Media Execution

Before

Publishing and optimization e

This screenshot shows profile improvements,
a revised content approach, and changes in -
platform reach for Elites Solar World’s TikTok cofsong | pofimees) | Tias
social media page.

elitessolarworld
@elitessolarworlc

elitessolarworld @  Edit

62 10.3K 55.7K
il | NErT Lik
Follow Message i ® Solar Kits |Solar Generators |Solar Installation

https://wa.me/234802999991

® Solar Kits |Solar Generators |Solar Installation TikTok Studio

https://wa.me/2348029999911
i,
1

(3 View expired Stories in " Your private videos"

Reported snapshot

Plnnnd -

A TikTok screenshot shows followers

moving from 1,157 to 10.3K and page likes
moving from 2,745 to 55.7K.

- ¥ - S
'y 1
A 3
-~ _.
— #| Discount ™™
e oft your next purchase
LIVE ON
TIKTOK

h

undefin
ed
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Email marketing | planning and reporting

Campaign workflow Email Marketing

-
€ a

Prepare newsletter copy, manage sends and $0 @
inspect delivery and engagement reports to % Eam @ B ‘

refine later campaigns.

Audiwnce (D

0 O

Currant contmcts  Ravicontact
m e
Oniouding 88 $0
2 caynlelt o mocms &
P i ned v aLCE 108 T Eas =

e

Pege

- QS * Lvo copeit holp
L 4 All campaigns
. g + »
Evidence shown Bl
s, moncnd pareaty. s lovw

This portfolio contains platform reporting
and campaign views. No unsupported —_
open-rate or conversion claims are added.
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Website and project operations

Site management Website

Management

Author rich content with blocks Start Customizing n Discover a new way to build your
Ml and patterns i v i o T M site.
T e in the Customizer o

wtterns are pre-configured block layouts
1ern to get inspired or craate new pages ina

Work with website content, site
health and page improvements as
part of marketing execution.

& SiteKit

Project systems

Coordinate tasks, publishing assets
and reviews so implementation
stays visible to stakeholders.

Search traffic cver the last 28 days
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Website and project operations

Sat up workspace

Event Management

-
~a

% AllEvents =¥ By Status

Project management

Seeds of Health & Heritage
Fundraiser

GenAfrica Town Hall Community
Update & Listening Session

‘World Sickle Cell Day Activation:
Genatic Haalth & Prevention
‘Webinar

Family Reunions Across Continents ~ May 27, 2026 Planning i Waebinar

Managed projects and supervised the team S i “
using project management tool. e s e e

Identity & Ancestry Challenge April 1, 2026 = it Community meatup docs.goegle.com
December 31, 2026

Heritage Healing Circles March 27, 2026 irtual Community Podcast

DMA and Diaspora Dialogues i Community Podcast

- . z == = : z
= m AfriGenetry Link Central... 5% Departments © Communications & Marketing

Project systems

This screenshot on the right is that of a Communications & Marketing
project management tool - Notion.

£ Back to Home

» Missi OIS
& Back to Depart Home Mission & Vision

Ongoing Task

88 Inprogress it ¢+ Q SN = MEEﬁﬂgE

B Meatings this Week
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Coordination and Project Management

r
WIX African Ancestry Link ~  Explore v Hire a Professional  Help v ( rch for tools, apps, help & more. G.) )Ly E—? v +ar
african ancestry link africa ancestry african american disease
. ’ B ” . N Add a Subscribe form to notify
@ 84 W 36 g 15 @13 w0 B8 52 @1 %0 g] % subscribiors whenever you publish new

content. Sites who do this increase their
post views by 11%.
Getting Paid 7 Full Report y
1+ Add Subscriba Form

Events ;

Suggested for you ol
Earn $500 in Google Ads credit
Advertise on Google with Wix and rec
spends $500 in its first 60 days. Ter

Site management

ive an extra $500 in ad credits once your Campaign

Al = wvew alricanancesbryink o

wn Ancestry Link

Suggested for you
ikt e Google Ads Personalized for what you need.
@ Bleg Post Optimize your site for [ Cy—
: search engines
View Blog Post =

Keep going with your SED Setup
Checklist to aptimize your site for
search angines fike Google.

Start Mow

Work with website content, site health and page
Improvements as part of marketing execution.

Published on July 15, 2025

g From Your Taste in Herbs to Your Sun-Induced Sneezes: 10 Surprising Traits ...

@9 Q0 20

Uncovering Africa’s Royal Past: The Kingdoms You Weren't Taught About

Published on July 5, 2025

@9 @0 2o

Upgrade your Premium plan. Save money on a longer plan or upgrade and get more. m

W|X My Site 4~ Explore +  Hire a Professional Help ~
Project syst >
oject systems o P— x e ——— T ——
Add
: Basics Advanced  Social shere Knowing Your Roots: How Understanding Your Ancestry
Al Tools
W Mliomimmodwitioes il and Health Can Transform Your Well-Being.
@
Satiingy @ Addanimage orvideo tothis post  Hian In today’s world, understanding how your ancestry and health are related is now a
. . . . @ crucial factor in maintaining health.
arey Include visual content to make this post more
Coordinate tasks, publishing blogs, assets, and reviews | A | | o |
. ) L from image and video results on search engines. Understanding your ancestry is more than a matter of curiosity—it's a key factor in
® disease prevention and personal well-being.
SO ImMmplementation stays Visiblie to StakKenolaers.
@ sgoorviduotothispost Your genetic heritage holds valuable information that can influence your medical
Translate e i decisions, lifestyle choices, and overall wellness.
Eva alt et for irmages to help search engines ant
B screan 'c;—.:!;rs understa; : : 5 g - z F
et Tracing your roats not only provides a deeper connection to your cultural identity
but also reveals potential genetic predispositions to certain diseases, informs
© Add focus keyword to at least MEDiUN proactive healthcare planning, and enhances emotional well-being.
one H2 or H3 (subheading)
© Addfocuskeyword tobodytext  Meows v + Ancestry and Health: The Role of Genetics in Health |
© Write meta description with focus LoW . ) . . . )
keyword Genetics plays a fundamental role in determining your health risks, physical traits, B
(2

e
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Analytics and reporting

{

Q Trysearching "how to setup A

All accounts » Google Ads Account

www.africanancestrylink.org -

AnaIYtiCS h | G ik

0 Reports snapshot

.1l Analytics

Analysis

Active users (D New users @ Average engagement time per active us ©

Use GA4 and channel reports to & 10K 0 4K 495 >
examine what people reach, what

Al accoun sooghe Ads Accaunt 500
)l Analytics v:rw.af}rica:nancestrylink.org - Q, Try searching "how to set up Analytics"

ey do and where they leave.
? Home e
@ ACtive Users « Event count « Mew Usars KE‘r‘ eveants ¥ s’; @ o A JJJ
Q 72 803 72 1" ( s
Decisions ) L o “

/\ W T Iak

........ o . = - o

Connect findings to practical emte ot 3
changes in content, campaigns
or site experience.

Recently accessed

& Advertising snapshot Realtime overview Reports snapshot Data Collection
t ™, il =1 P P
Jugt New Juet M Just Mes 2
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Analytics and reporting

Analytics Highlights % Alerts and Emails View Reports
(51 Last 30 days ~ compared to previous period (Dec 1- Dec 30, 2024)
u
A n a I y S I S Site sessions Unique visitors Clicks to contact
149 + n3x e T 106 + 130% it NN 0
3today « 12 yesterday 3today « 10 yesterday

Website analytic reports. Get to know your visitors

Sessions over time Top traffic sources Sessions by location
12 Direct + 73 85
10
8
6 Google (Paid) 35
: e — .
: Google {Organic) 1 150 10
0 —
31 Dec 6 Jan 12Jan 18dJdan 24 Jan
View Report View Report View Detailed Map
22
m ]
Decisions
8
16
3
=
=
£
u L [} 5 12
Connect findings to practical .
10
| ] | ]
changes in content, campaigns 3
or site experience. .
4
2
0
Jan 14 Jan 16 Jan 18 Jan 20 Jan 22 Jan 24 Jan 26 Jan 28 Jan 30 Feb 1 Feb 3 Feb 5 Feb 7 Feb @ Feb 11
Day
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AfriGenetry Link | Analytics and reporting

. S ? i Trv searching “ubers todmn L +
Al Analytics  uw africanancestrylink.org - S Tressanihing esers todey CHE O

0

Reports snapshot

mw =< ~ &

Lsst 2B dmys MarS-Aprizozs ~ )

Analysis

Analytics

2 o0 >

User activity by cohort @ = Views by Page title and screen class @ = Event count by Event name @ -
Eased on Sevice data only
PAGE TITLE AMD SCREEN CLASS YIEWS EVENT HAME EVENT COUNT
ad Tt Werk 3 M
All Usars 100.0% 07% 1% 0% oo% 00% AfriGienairy Link - Connecting Herita a7 Page_vies 28K
10 Afrlcan Countiles to Visi ona Bu 23 sesslon_slai K
Feb 15 Fol 21 -
10 Bosa African Amarican Musoums. 206 fiarsa_visit T
GenAfrica - Free DNA Access & Edu. 186 USBf_engagement 4K
. Mar 1 - Miar 7 -
Used GA4 to examine what e
Mar § - bar 14 e —
- AlriGeneiryLink - DMA& On Wheels B6 ads_corversion_Con 13
people reach, what they do | v e [ .
All accounts S Google Ads Account
’ y ’ i s s Try searching “"users today”® BT -
A Analytics  \www.africanancestrylinkorg~ & 9 '

and Where they Ieave' Reparts snapshot

0O +

Reports snapshot

6 weeks ending Mar 28

View retention =

View pages and screens =

Realtime overview =

¢ Acquisition

Decisions " g 7

v Monetization !y,‘:‘

Wy

COUNTRYL
United States

Singapore

sesglon_start

- e

1.9K

B 7 pays

(]
0 Key events by Event name T @ - Average 120d value by @ - Iterns purchased by ltem name ® -
First user primary channel group (Default Channel Grou... =
Realtime pages EVENT MAME KEY EVENTS ITEM MAME ITEMS PURCHASED
@ 2
@ Life eyele . Active users~ by Country o paga_view 26K Jo dala ava
ZK
Q

. l} p India 95 s« D0b9
Retention 7 4 —
J g United Kingdom 92
- ™ # 1 pay
“ B - g ey z 1K
Search Console A~ . LY 1 South Africa B4 72
1 + -
- % ¢ G = e L]
* Search Console % China 69 S, T /7 soe
| i = el
Queries ' Ehana &0 e —— e o el TN
[} L] [ bt D@a ©HI2E  Termmd o 2
[hese findings influenced il
View countries =3
the practical changes in 1 - ’
p g ¢ User attributes
CO ntent Ca I I l pa i g nS a n d User activity by cohort @ - Views by Page title and screen class @ -
Base n device data only
’ ’ B Library

. . 2 £ ; PAGE TITLE AND SCREEN CLASS VIEWS
site experience T | N |
L] " 3 . " " ]

# < Al Users 100.0% 0.2% 0.1% 0.0% 0.0% 0.0% AfriGenetry Link - Connecling Herita... :hl
L T [l 10 African Countries 1o Visit on a Bu_ 283
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Analytics and reporting

An a Iys i S D e C i S i o n S € Content overview Breakdown: Organic/ads ¥

All Posts Stories Reels Videos Live

Analyzed SOCiaI media Used the findings to .Uiewsﬂ Reach @ 3-secondviews @ 1-minute views @ Content interactions @ 'l.ll'.."atl:htfn:@'>
. 6.4K +1s3%| 3.3K ren1zw 2K 1+ s613% O o 105 ¢ 303% Th27.7 4

performance (Facebook and Improve content strategy. ‘

YouTube) for improvement. x

Views breakdown

2K Total

6,426 1 1833%

From organic

17% L 779%

1K

From ads
Dec 29 Jan 3 Jan 8 Jan 13 Jan 18 Jan 23 83% 1 260.9%

Your last week in review - \fiews

Take a moment to review activity and insights for Mike.0.Okoro from Jan 18 - Jan 24, €) Top content by views Boost cantent See all content

Your activit
y €) O Facebook posts @ 0 Instagram posts

You published 0 pieces of content this past © O Focebook stories O instgraim sories

wieek. Feb 18 - Mar 1
Overview Content Audience levenue Trends Last 28 days

Your channel got 43 views in the last 28 days Aealime

Your goals

Your goals are still in progress. You can find 330/1K goal 85/1K goal
tips on how to reach them in the Results

2,909
tab.

n Increase Facebook reach Increase Instagram reach

See live count

Total last week Total last week
Your results

See your Facebook and Instagram reach 8 s; O B e
from last week. € Facebook reachi@ Instagram reackd

. g Total last week
Your messaging activity

E AAL has a Griot Blog Series t...
Track your progress toward your business O fu
messaging goals. € new contacis®

St EJ History of African Americans ..

" History of African Americans ...

See more

Your top content in this peried
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Content planning and scheduling

o0 Planner

Plan your marketing calendar by creating, scheduling. and managing your content

Content planning Content Calendar ofmm . —

B 2:05PM B 19:15AM B &0 AM B 5:01AM 12:00 P

Strategizing, planning campaign 0 T N =
| I SRS oo I3"'“

-

materials, brand-consistent " N AALCONTENTCALENDAR # 0 @ pomo- @ED+0F

File Edit View Insert Formal Data Tools Exlensions Help

creatives, and content that o — —

Q & ¢ & F 00% - £ % O 123 | Centu. =~ |— |9 |+ | B I = A H Er L b- @ T = ~
rt 'f' m B &00AM @ 201aM
SUpPpPOrt specifric messages. AL
A B [= D E F G H (1| J K L 1] N [a] [ a R 5 T L
. e ‘
2 Year 2025  Week storl on: REFUR 7] 3 | & @
3| forMonth Febwary Merd v LML Content Format Hashlags Cantent Type [©) Post Stories Content i L]
4 Waok o s
5 Mon Tue Wed Thu Fi  Saf Sun Monday 27 = 2 G0 AM T:00FM
27 ¥ » A 3 1 o Tuesday 28 =
7 3 4 4 é 7 B 3 Wednesday 2%
Content Calendar 31 S e e T
g 17 18 19 20 21 ¢ 23 Friday Ell
3 ; £ O New Month Happy new monih - Discover your roots with African
9 24 35 XN O @M Saturday : Single Flier gA Post Ancesiry Link Happy New Month (the same withthep  Ongolng = Single
Sunday 2 Ongoing =
13 Waeek 1
14 Mon Tos Wed Thu A1 Sab Sun Monday | 3 Carousel “"‘;‘D:'I“‘” Inwoducing ”"‘;::‘ ﬂﬁrr‘f:::';n":";;a‘:‘“’ weare -the | ongoy ':::}\;3; scirs r ;._xju post the 3 Single
#aiicar Infermative/En . Did you know Alica hos over 2.000
1t Mty Montage of Alican Culture = =
I d . S P I . " o om o®moom 1 2 sl st s | i (music Tertivais/landicaps). bl - i
eation, Strate annin . AT i | 0o you ko o st st Ay o B, | 083000 o sl i
’ g y, g . - 5B E e Wednesday 5 | SingleFler  Enow(outierio MaE VES KRyt Be el e ANt R 0SS s pY €)1 ke foind o < singls
inapialional “Te know who you are, you mus! know where you come you know the dismbe drum
1 Thursday & Reel R mg " r1| from.” originated in Mal? (Post the content Re
o 11 12 13 14 15 18 e : ORI Execulion: Clip 1: Closs-up thot of a penton looking for the day a3 a sory) -
ot Ty . ) "Which African dish iz your foverite ™ Drop your answers -
i 17 18 19 20 21 2 23 Py 7 agle Tl gt ; Fem tacks in the comment section! Post os story - Single
+ = FIRST MONTH =~ SECOND MONTH ~ THIRD MONTH - '
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Creative execution and content planning

L
Content assets Some Graphlcs J Post
| | Want 10 E:;;ging Consistently
EXEAB: YOUR Content - Make = ;{d L
REACH ONLINE? e, 04
Design social graphics, HASHTAGS .
. . Try using hashtogs ==
campaign materials and brand- ==t oo
consistent creative that support - ek
specific messages. T T i esix () - e erisex () -
, j socialmediamanagar
’ Fidex Gen Z is an activist community, and though only
hi - 30% of Gen Z are old enough to vote currently,
i - Use social Jisn;ninu to identify what your hey care about the brands they buy from -
C a Ie n d a r a n d VI d eo €Fidex . T N e ! :'Tley stick upt;?ssues_ﬂ:eyiel?:m in.
Some social Listening Tools: " ‘

::;Hmctsui‘t'c\ [ 4 ]

Social media analytics tools, leverage this for

your businesslll - ! -‘- ]
- F
o1
g

_ 1
.
o 4
@Fidex
l

Plan publishing schedules,
repurpose content, and produce
selected Graphic assets.




FIDELIS OKORO / PORTFOLIO

Website Audit & Search Analysis| FOREVER LEGAL

Website and digital presence audit

Scope

Assess discoverability, page clarity and il

opportunities to improve the visitor journey. Audit Report

Deliverable e

Prioritized findings and recommendations suitable LA
: - Fidelis Okoro

for implementation.

Main Organic
Competitors

Traffic
Share

discoverforeverlegal.com 1

Keywords: 4
Traffic: 43
Common
Keywords: 1

Keywords: 12
Traffic: 2
Common

" Keywords: 6 .

Traffic: 0 Keywords: 1
Common - twmarshlaw.com 0
L Keywords: 1 o ybxperts.
4 5%
gohes:
0-6 o mhhctx.com 43
The metric for the competitors is calculated Keywords: 1 o %
Traffic: - o
based qn the number of keywords of each R g Keywords:1 | cybxperts.com 2
competitor and the number of common Keywords: 1 Traffic: 4
keywords of both competitors. Common
Keywords: 1
: hadrones.com 1

This Is a diagnostic project. It is presented without an unsupported traffic or revenue outcome.
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Elites Solar World | SEO growth program

ONGOING PROJECT

Improving commercial search visibility for a solar
retailer and installer.

Technical foundation Commercial relevance Measurement

Audit crawlability, indexability Map product and service pages Track non-brand visibility, page
and page performance. to buying intent. performance and enquiries.
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Elites Solar World | project workflow

Baseline Implementation

Collect GSC data, crawl findings and site issues Improve commercial pages, internal links, useful
before prioritizing fixes. content and local signals.

Reporting Current status

Use before-and-after windows that are comparable The SEO project is in progress. Final 90-day results

and distinguish visibility from lead quality. will be added after completion.
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Elites Solar World | Meta Ads management

ONGOING PROJECT

Campaign structure Lead path

Prioritize core solar products under a fixed budget Run ads to WhatsApp and evaluate conversation
and rotate smaller tests. volume alongside qualified enquiries and sales.
Review cadence Status

Assess creative, audience and cost per Campaign work is ongoing. No sales or return on

conversation, then adjust spend. spend figure is claimed here.
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CHAISE | approved marketplace strategy

APPROVED STRATEGY PROJECT

Matching employer demand with qualified, active

talent.
Employers Talent Content
Target organizations with genuine Recruit and activate people in Give eac.h AlelEnEs UsE]
C . : iInformation and a relevant next
hiring needs. categories with demand.

step.
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CHAISE | deliverables and decisions

Employer acquisition Talent activation

ldentify hiring triggers, qualify prospects, guide
employers to valid requirements and encourage
repeat hiring.

Define profile completion and readiness, then
connect recruitment to skill demand.

Content and social strategy Execution plan

Plan distinct journeys for employers, talent and Connect acquisition channels with a 90-day
ecosystem partners. roadmap and a working content calendar.
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CHAISE | measurement design

Employer funnel Talent funnel
Qualified employer - valid requirement - shortlist —» Profile completion —» qualified talent —» application -
hire —» repeat demand. first project —» repeat activity.

These are the approved plans and proposed measures. Campaign outcomes will be added as
CHAISE executes and measures the strategy.
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Veksra | Founder Project

Developing an SEO-focused agency.

Positioning Building the system
Define SEO services, brand voice and a clear offer Develop website architecture, service pages,
for businesses that need search visibility. educational content and lead generation.

Project in development. Outcomes will be added after consistent measurement.
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Tools and systems | search and data

Cj-b Search research and auditing O Measurement and reporting

Google Search Console, Screaming Frog,

Semrush, Ahrefs, Google Trends. GA4, Google Tag Manager, Looker Studio and

Google Sheets.

Cj> Website optimization CJ" Working method

Use tools to diagnose a problem, implement
WordPress, Wix, Yoast and LiteSpeed. changes and check the outcome.

Search Console

o b E Go f:nds
WiX é Ubersuggest IR Google
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Tools and systems | campaigh execution

C}» Paid media (}* Email and publishing

Meta Ad_S Manager, Google Ads and Mailchimp, website CMS tools
conversion tracking. and social publishing workflows.

CJ-P Creative Q Planning and coordination
Canva, CapCut, Adobe Premiere Pro, Editorial calendars, spreadsheets and

Filmora. task boards.




FIDELIS OKORO / PORTFOLIO

Professional Certifications

Digital Marketing Certified

Fidelis Okoro

The bearer of this certificate is hereby deemed knowledgeable and skilled in
applying digital marketing practices with an inbound mindset. They have been
tested on the content and best practices and have an understanding of
creating search engine-friendly content, optimizing a website, creating a social
media strategy, using video to engage their audience, amplifying their
messaging with advertising, and measuring the results of their efforts.

Valid from: Jun 13 2025 - Jul 13 2026

Cortification code: daechlaldadd4dfabTa21fidal fsffdd

HubSpt Academy 7M

“EC Yamini Rangan

Inbound Marketing Certified

Fidelis Okoro

The bearer of this certificate is hereby deemed fully capable and skilled in
applying inbound marketing techniques. They have been tested on best
practices and are ready to take an inbound approach to creating content,
using social promotion, converting and nurturing leads, and marketing to

customers.

Valid from: Feb 4 2025 - Mar 6 2027

Cervficaton code: P39T0R0716343 31 b7 37291 d0BR40MT

HubSpt Academy 7M

“EC) Yamini Rangan

Content Marketing Certified

Fidelis Okoro

The bearer of this certificate is hereby deemed fully capable and skilled in
content marketing. They have been tested on best practices and are capable
of applying them to long-term content planning, content creation, promotion,

and analysis, and increasing results through growth marketing.

Valid from: Mar 20 2025 - Apr 19 2027

Carbficahon code: 0142297b5a24830a5734cb 72888 ce

HubSpt Academy 7M

“EC Yamini Rangan

Semrush Academy
Certificate

Fidelis Okoro

is awarded this certificate of achievement for the successful completion of the

Off-Page SEO and Al Search Essentials with Semrush

Certificate expires 30.12.2026
Certificate of completion bB4ffdf6af fiz \.7‘07( W
Certification exam Exam id-25 a f?;’

SEO Certified

Fidelis Okoro

The bearer of this certificate is hereby deemed knowledgable about SEO and

capable of optimizing a website to perform well in search engines

Valid from: Dec 20 2025 - Jan 19 2027

art A fa: Tas ki s fiosdea db ifeabee 27 1 0 27

HubSpit Academy "7W

CED Yamini Rangan

Semrush Academy
Certificate

Fidelis Okoro

is awarded this certificate of achievement for the successful completion of the

Al Visibility Essentials with Semrush

Certificate expires 30.12,2026 ) A
Certificate of completion 1fb389a68e p%ﬁ/ }""&

Certification exam Exam id-25
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Professional

Certifications

Semrush Academy
Certificate

Fidelis Okoro

is awarded this certificate of achievement for the successful completion of the

Technical SEO and Al Search Essentials with Semrush

Certificate expires 11.01.2027
Certificate of completion e1afS6804a @M M

Certification exam Exam id-25

Semrush Academy
Certificate

Fidelis Okoro

is awarded this certificate of achievement for the successful completion of the

Mastering Digital PR with Brian Dean

Certificate expires 27.12.2026
Certificate of completion 7255bdfcad
Cenrtification exam Exam id-2

Erion Pean

udemy

CERTIFICATE OF COMPLETION

The Complete Copywriting
Course : Write to Sell Like a
Pro

Instructors Codestars « over 2 million students worldwide!, Tamsin Henderson

Okoro Fidelis

Date Mov. 26, 2024
Length 3 total hours

Certificate of Completion
Congratulations, Fidelis Okoro

The Freelance Media Buyer
Challenge

Course completed on August 24, 2026

Instructor

Ken Ndubisi

Social Media Marketing Il Certified

Fidelis Okoro

The bearer of this certificate is hereby deemed capable and skilled in applying
next-level inbound social media marketing strategies. They have been tested
on best practices and are ready to take an inbound approach to strategic
planning, storytelling, community-led growth, social commerce, cookieless
advertising, and short-form videc creation.

Valid from: Jan 12 2025 - Feb 11 2027

- 2

HubSpnt Academy W

Social Media Certified

Fidelis Okoro

The bearer of this certificate is hereby deemed fully capable and skilled in
applying inbound social media strategy. They have been tested on best
practices and are ready to take an inbound approach to social media
including: social monitoring, content strategy, social engagement, creating
social media policies, and demonstrating social RO to stakeholders.

Valid from: Dec 31 2024 - Jan 30 2027

HubSppt Academy ’?/W

alx

CERTIFICATE OF ACHIEVEMENT

[lintranst alzsws. com/esrtificants s/ENSOHRICRE 1o authantems

UNIVERSITY OF
SOCIAL MEDIA

CERTIFIED
Okoro Fidelis

has successfully completed The High Level Social Media Management online
course on September 6, 2024. And is hereby deemed knowledgeable about
the art of growing on social media.

Dushane Wills Fajo Yusuf

President Advisor

Certificate number: USM/1787398
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Selected feedback

Happy Friday to all! Thank you ., Fidelis for your hard work and congrats
& @ on Digital Marketing Manager

-

2

The directors is applauding you $§They said you're doing a fantastic job! | love
how you take in every feedback and work on it! Schedule something on the

“”"l Mike.O.Okoro
' ¥ 2daysago-Q

Within a month my page on Instagram and Facebook was revamped. |

got full optimization. My reach and engagement increased. | must say
that he did an excellent work. | fully recommend him.




FIDELIS OKORO / PORTFOLIO

Let’s talk about your project

Fidelis Okoro

Digital Marketing & SEO Specialist

@ fidelisokoro2024@gmail.com

m linkedin.com/in/fidelis-okoro

Share your website, campaign or growth goal
and I'll suggest the next practical step.
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